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"Z #4% , (Generation Z > 1997 £EZ8 2012 4EHAE - 2021 4E5 9 7|
24 %) 1F 2019 £ 52K 77 BAON 32% > AOEEETEHR > B
EEREAOHERE ( (R fUSEE BERAEE | ) - 2020
FIF12H) - E#ET70% 1 Z HREEF R FIsE S B R RESCSC )
AR SRR (HURE » 2020 422 H 26 H) - 41 - Z HERIEEF/VE
BHHH - MR BB IEAEEIL - B2 GEBEEAIGE - BRI
WA /D ERS HA AT 22 1 B & HE AR (Bolt-Evensen, Vik, Stea, Klepp, &
Bere, 2018 ) -~ #% B #EH{ ( Ramsay, Rudley, Tonnemaker, & Price,
2017) -~ =EEJ5 (Hansen, 2018) HYMEEE » & AT RE LG EI A -
it THE Z MARHPEET RN AL T RS A DATHHIR R &
W THE Z HRENET A RTINES (Sihombing & Juliana,
2021) -

Z AR G Y BIGER 2 T - Iz HLAS S [R5 P S A/
Yang, Xu, & Zhu (2015) Wf7888H AP ERHE A 2.5 i - 2
TS 2% T (media multitasking ) FGAEATHFARFEHZER - 2RI > KD
7y Z AN TR EELE T Z S TRE /MG (Rideout,
Foehr, & Roberts, 2010; Voorveld & van der Goot, 2013 ) {112 T3 Z
(L& %E (Christensen, Bickham, Ross, & Rich, 2015) ~ ZZ40#EHE] ~ %
I~ XX E4E (van der Schuur, Baumgartner, Sumter, & Valkenburg,
2015) BA=ERERiAT2 2 (Yang et al, 2015) - BINSMATEEE DERFTE T
%14 7 MAOHET HIVZE » HIERRIREETE - G Angell,
Gorton, Sauer, Bottomley, & White (2016 ) & [ fi# 18 & 22 pEFHEHY



'%‘?E?&lﬂzﬂ' -1 -4 2022&4"

B H 1L AIHETT (social accountability ) IRl FHER S 2% AL HHEAM:

( contextual congruence ) ¥E S0 EAYEE » DI K Atalay, Bodur, &
Bressoud (2017) TH%E 18 & 32 BHYHEEZE 2 HE (88 (consumer
mindset ) {{ATFRETLE S 26 CEHEHSBEE S (task-induced stress) HYFZEE -
M s BT (shopping task performance )

BN Z AHVHETT R E ZEIREEN AR E - (HESHAREK
FIPRTE 7 RSS2 TEUME RS0 (choice confidence) HYRATE -
AR TS E RGO 0] DB M S E R E ~ AT
B PSR - DU B COAEEES E SRMEE (Andrews,
2013) - AHHFTA LR E LA FTER 1 - HASSRER - AR AR E
A2 TERA T 2E Z S 25 00T - fE43 F I aaT m i an fH R
E TR ? MET et w:E 2 tRESMEGNERERE RS
B4 (information diagnosticity ) - AEMFEFMFTHVHE RAFKE L ?
Hh o Z MAREZHER (conformity) - FEFALEA [FE A th & s & Ll
N T T Z O ETT R ?

KR ERVETELL T 80 - Bt BE2R Z tEARAVFEER FTRE TR 9 F|
24 5% ABEARWFRSEEEE AT HBUHE T R E RS - BERENS T
WseE RSy R R Z U5 (RS ieEE4) - DU e tHRAN SRR A
& o BEMTTEIN Z HARABIE D ERIAE R ERER T AR
AHBEAERE  FOFE RGNS EEL R AN #ERE

( Chierchia, piera Pi-Sunyer, & Blakemore, 2020 ) » FFLuEBEN bE/ DA
Y 11 5% 20 R ] (EFIZS - BRIEJEL > 2010) - HLEEEET
TS 12 BEE 21 BE ~ MBS 13 5] 22 5% (£ > 2010) -
HEEBER/RE VESREVERY (BF4) -~ 1 (Sh4) B

CREE » MR ~ BBEEe ~ SULHE > 2005 5 55 - 2010) - FHH/)N
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BAFLHE/N BT HEDHET RV E TR R - BEHEN %
THH9E % EENEA (van der Schuur et al., 2015; Voorveld & van der
Goot, 2013) - EHERERAEEN 2 TIT BV EZ - AUTFEEIE
R E /DA R EARY = R R A (DUTRSTE Z ) - sl — B DUk
BEHRREEE S 2 TBUNERAT HELFA 2 -

B BEREN S TEMEHTER SARIB I BUR E 25w (Uses and
Gratification Theory ) - X FEE(HEAN 2% TR ZHIE—HIE (one
goal ) ZHFF T A fift 6 FH B5L 0 J2 B G B — H EEAY B VL ( Ruggiero,
2000) - REE—EAEE RS SRS TE BT &
H—HRE A EHEE (common goal ) HiH @ BH—HEHENZE A (&
BRI A ENREL B - il B EERI A i R T & & s E H
KR o AR S Wi T AEM: - HEsm B BRI Eh & R R W s R T
G EAR T A S AERA S /2 LIS T BB mTT Ry B
RENRATE R R RA — SRR & H R S B ERAHR 2 T = i o T
Ry s RRFREEIR IR T BRI EE -

Bef% » AT EE G BLUR 2 B ~ (BB EEIR B (task
repetition bias) ~ ANHEEFEEHE G (Uncertainty Reduction Theory ) DK
Eil 2T FHEEE (diagnosticity-accessibility perspective ) &% H
— (e 4E /%Y (moderated serial mediation model ) » FLLfERE
R EIE AR R R aR e 2 TEMRIA B RN 2 T = » BiETamT Ry
EER TR EE T R Z UM ERED - BRI R
TEIE— B MRS 2 HAOSERSRE LR E  FINARK Z
AT R A A SR B E B S e -
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& RS

— ~ B AT AR

A% L2 E B F Ay 4450 - FE Y2 B F (0 A Wi fE DL AV 7
(Kononova, Quilliam, & Richards, 2016 ) - ZR[f » BIEE G/ 26 TS 0]
REBR ARl T REEEE - EERT /12 T (second-screening, multi-screening, or
dual-screening ) #5HY /2 [EHF {8 HRAELL EAVEEFR2H - Bl EIR{EHE
10~ T~ 2% - SEHCEERSSE (van Cauwenberge, Schaap, & van Roy,
2014; Kononova et al.,, 2016) o TS 2 TS 2% 54 E 5 » ARHSE
HIMEHE Z HRIVEEENZ TR (ITEEENZT) -

926 LI BT A BE M A 52 B O Z ELE AV EE . (Park, Xu,
Rourke, & Bellur, 2019; Ralph, Smith, Seli, & Smilek, 2019) - & Z tH{X;
[ElF A [E R RS ERAND  fl—EEE6E iEmES - —
BIE BTG A EFENRE - EEERYTT Rl R B A /125 1 (task-
irrelevant media multitasking) - 27 » & Z tHRER B EA G EEEE
RN - Pln—EFEAK EEmES - —BA BT EESE
o FY FH R & BR > ARE B {F 75 A0 B 2% /> 26 T ( task-relevant media
multitasking, van Cauwenberge et al., 2014 ) - Wang & Tchernev (2012 )
SIS 26 TAT Ry 2B B R EAE - Z RS 2 T2 P TR
HE A B R RTEmENE - AR EBMEBNANE - MaEER - 5
T2 TAETS M RR M2 AE 7 7 S B B AE A R A AR B R > BB AR
% TRV ESARRANE T RE A S RAVARE « Z A2 T BRI
Wk E L= » HRijfER Voorveld & van der Goot (2013) #3H 13 &
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16 Y Z ABACHE A e g B e RS 2 LT & - At
1853 Z MR TIF R —BPEEYE - —i5 RAgREMLS - HHE RS
HMpgh -

B2 TAEBHEBNER T & - (B2 5 BB EB NS T R T
MRS 25 TR BET SR TT R Wi - Angell et al. (2016) fi5H BIdRAEAY
B2 1% (spiderwebber ) {55 —(HEE AV EHVZE R T B A
— BN - B T A T e SR L —
HHEARYAZ - Ran & Yamamoto (2019) HH2HEBAHBASE /M2 T47 5
AIREEEREE A - —EEEE AN ER LS AR GEE
HoryEEEN (P AT R) Sm N SERER (At
NEHEEANEZE) © S—1EAIEEEGRED e HER (f
WHEATEF RS B A ST a2 N ) - BEZR Z IURBEERRIAELSR L
ME - HEMPIE—ESE S EEEIA SRR i - (A LRI EAEEs
SR A AT - 2R EEIERRE S - EEG s
Mo B TINEEKETEE (reverse showrooming ) B 4% I & < B2

( webrooming ) Fil 2 # 2Kk 5 4E - AT HA 2 BIEF 2 B SR AV E AR

( Flavian, Gurrea, & Orts, 2016; Flavian, Gurrea, & Ortis, 2020; Mukherjee
& Chatterjee, 2021) - &r& DL EFHBARASC - AIHTERSAERREL /20 T8
FE S AR T R SRR 2 T =T Ry (DU RS
B L) 5V Z tAUVE RS e w C s — R HE NI m
&l (information attainment) © E{EBHEALL M2 TatamiT s (LAUTRE
TEEHR 2 Latam ) fRAVALE Z tEAETESE R ol At imee—
e IR AN o
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s B2 T E B AH A

B2 TAT Ry B2 BT - BREFZR B AEIE] - BAGHEF
ZEERIE B B0 R E R IR R AMEE 2T Am@ A4
HIHFEERTE Z HEARES 2 TRVEIE - ARHFEREELES (HHREHIE - SR
G Z A 2 TAYRTREEIAY - DU [E BRI 28 ~ (KA
BA% LI TT R -

Wang & Tchernev ( 2012 ) #5 H & & ( habitual ) -~ B #I

(cognitive) ~ fE&% (emotional ) BAE%Z (social) PUKEHE(ESRE T 8/
% TAT Ry - RTRRER N 2 [ 2R S ERENE CEES)
%)~ Ry TR - SRR (RRRIENE) ~ sR(LEREUESE G
B (TH&EntE) - BLIRERA YIRS (HL5CE%) - A B AERHT
1% (experiences-sampling method ) 835 20 ZZpREEE A\ AV B BT
B AT DA BRI /020 AT R - (BB B BRI R AT DL (BB R
1) o

Zhang et al. (2013 ) EEFHEELRES Fofa] 20 2 25 BRAVEEEA L
B EEH (smart device) 25T » S {EIF7ESEAY 82558 2 TH
REAESIIRE Wang & Tchernev (2012) SEFRAVIHA 73 B ATH -

(—) EHEEE © TiEEM (perceived ease of use) ; (=) FHIH

% : HH (perceived usefulness) ; (=) 1E&E@E% : =5 (perceived
enjoyment ) ~ £7%# (comfort) ; (VU) $HAZ&ENH& @ 43 = (sharing) -
e #E 8 (local communication) ~ 27 (remote communication)

(1) HAtr#ht + 2FIR A% (influence by family) ~ ZF(JIA52 8

(influence by friends ) EI; 5|77 (attractiveness) o
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Kononova & Chiang (2015) f&pSE/EHLIERE] » $1 ¥ —MpAE AR

o A % E5 DO (18] WY B R Y 26 T EhR - B FERCRE (addiction ) - fGi4E

(entertainment ) ~ %5 (connection ) B3] (control) - REEEH

BN LHRK  IRERIE R T REE 2 LI EE8EMERE  HER
TR B T B2 B A 5 251 24 T DA {5 PR OBR— (il 2 A DA R (5 FH 2%
A sV {EE BT Wang & Tchernev (2012) By 3505 =S -

SRARE (2015) FEEST(HEFHBLm e Bils - B im BT Ay &30
— R M ERRR MR 2 TR - SRR AL (1980-1995 4 ) AYEE
% TENMEERETT(EEE (convenience ) BLFZRIMIAL NI - bFFTHEEAR
NAFEAL ~ RGEE AT HE = THEN T - (H45 RIS =THENEI IR (E A
HYE 25 T8t - Chang (2017) #4E&3EE 7L AL ~ F ~ BFRUAT RS
HY 938 frE@E: » GESEURN KB4 2 THVEIRETETTEEIE - 52
HI > EUSHEAL (stylish) ~ 3% - 11 ACBARAR (efficient) 5 25 /NTEEHE
A EL Wang & Tchernev (2012) HY53 7 —% -

Grey BT AT AR AR 2 TEI AT DLy R BNE - B8A1 1B
GEEAHEAZPUHA - T B Wang & Tchernev (2012) BASEARE (2015) —%]
ST EE BT MBI AT AT /0 2 TAT Ky - (EE 8 BH SCEh AR
T - Wang & Tchernev (2012) 585 A REHYR RIFERYTE & W2 I3 R
% T2 YR - HAIE S TIT HIRAVESMNGE - HEH RiEdEm e (E
ARy % THYREME (implicit) HEF2%) (powerful ) HYEHHE 5 (FIEHL
TR BN R (T A TR 2 TAT Rl 9 2R A - sRANEL (2015) HIFY
Ry IBE BN B TE) EEBLIE R 2% TAT HavEitk - ERRBREHRN %
TR 20 T BB S FH R ER = R EIRY - 89020 T I aE
R R FEIBRARGE T - I - HE i CEieE 2 A% T
HIBERARSE T » el pE BE (B I RAVE 2 LT R - ARSI
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BEARIITERE > 1’ Z AREN 2 TS & T EERA & "5
22y W -

®1:BENSTER

el s B
BRI - —
HiE GRS 1548 1R Hith
Wang & Tchernev (2012) HiE PO 1B AL
Zhang etal. (2013) HEER B 5% 0% & EYN-Z
i fEtEs 2RI E
EEEEE s
Kononova & Chiang (2015) s IREE S P
SRAREL (2015) TEEE A -
Chang (2017) JIEEE PH a1 LYES

JEER S UAMTA

it - FOREHTTURESE R B

{58 P AL e B B Ry BRI B E R B SR AT R )2 A2 B B — H AR )
BEFFHES 25 TENIATE A (E LR E B - el R ARV RE(E
T2 LRERE R 8—(E B ESeE) - fla A2 TREE 2R T
AR (FRAIEIE) BUREEIRHE] (154881 > Kononova & Chiang,
2015; Zhang et al., 2013) ° ZZEBHES 26 TEIEBTZCR 00 B2 1 E)
PR B EH A SO B RS E] - SLER R 2 A R IE DIERYR R E)
1% (GRAREL > 2015) » EOHES 26 LENEIT T HR T 20 5 HAREIR, - = (E
ERET Bl A28 T2 rerfEifs HAZ » Colom, Martinez-Molina, Shih, &
Santacreu (2010) #5172 Lo A& R Ry [EUEH H AR [F LA
fEjfE# » Wang & Tchernev (2012) HYWFFE 3R AMIES TEERH
e NETTUEY -

MR E RIS 26 TEN T PR A B — E AR RS (H IS Shhf 5T g

<10«
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T E— BRI T AR+ 18 RIAE AT AR MR E R R H SRR o A
FERIL B R B — 1 2 T H ARy R B — Bl H AR - B —HRE
W A — SR N SR &R NEHEEAYEEE - M RE
B HEERRE - AFE HENERRER AR L@ EE
RIS s N A AT & &R B B AR - Rk AP RS 2 it
R X = W B 51 N2 (sequential processing, Garaus, Wagner, &
Bick, 2017; Wang, Irwin, Cooper, & Srivastava, 2015) - B—HfEE4LiE
H EESEZRER S8 e —(# H AR - EEFRICAHEE - BE—HEHENERA—
(BT E E R B B AR - ki B A e 2 R (i sl e & A —(E &S
e B -
oA TEERRA ) R TIERAS ) BN S TEMEA B A R RAS
TR B — B m HARE ? S E  (RAHRE S T S R AT
B AT K [E By &2 22 g ? Demanet, Verbruggen, Liefooghe, &
Vandierendonck (2010) €535 A" E 8 F{EREF (voluntary task
switching )~ SEEIH L0 NECH N EAVE SRR EES] o H L T X
T8 5 H B & a2 (goal-driven processing) - & H 1 H 27 HAE
(internal goal) » AI&-RHHE FiFH4E T B E A HARAEERYER
B BlasE—{(E AR H R SRS - A
FERERL S 5 1 B a2 M B AR ERARYERE - AEAHY » BRI B X AR A
RFE &R (stimulus-driven processing) » EHESMBEHREIA
E T NIRRT - dRINBRIRYIFER 28 - BIRERSE - A
g = L Z AV E R T - B S eI (Duff &
Segijn, 2019) ° Demanet et al. (2010) f5tH AFIAERFEERRZ - ik
ENME RS H BT EEEEE - BRIESMIEE S DAHET B
METHVE RIS > BN T ifi_avMslEia s - SRIAMIgRE

11
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FRERERAC W s A Bl A E e -

BEZ THBENWEIZ TE (passive multitasker) » % THFHEEE
R TE H Y o DRG0 SR At AT 3 S — {18 2 ek v 7 i 5 U A B
B R E R AR - MM e E B B TS > BEEE
{lél 8 Fi = BT im A mAHR E R « SR LE R T RIS 2%
T A s S SR — (e & s AR L - WS S BT
155 1 & = AH R B s DR T A1 5% (Duff & Segijn, 2019;
Segijn, Araujo, Voorveld, & Smit, 2020; Shea, 2015) - FHLA[H] - HEE
1% T R R — B s TR IR S B A HE AR - A B E
A S ERA 2 TS ERTT Ry o RV » B TEEE R T W
BRI A EmM S T BT —EEE RETELER
I - MEEEIRE ORI G - RSN &35 (s mE s aET i
B e MRV - e e B BEMES R R =T A EE
B RIS - 4w e 1548 Bt A0 7R oK - fEEEEN T » HEHRC
ZTHEFAARE—EE B ErVE L& HEAR F R - R
FIRZSGAFERE © 218 - AR T YIRS -

B CBERAL S TIE RS B0 S T
HEREEGHENS LR (B2 —) Sk (B
2T ik

= B2 TSR ~ BEATR2 T ~ HEUUREO
Z A 25 TR A W {18 e 8 = et o ] — 8 2 e Y A B

afl > A H AR B P B an - DURE B IS H C/Y
HEAE R HELIE ? AW & e e (R R BLE R A2l A

c12.
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BREL > B RS2 BRI g B g e v 2l ay b - £27F Z tH
REPHERRE L DHBERARE L IEHE M E B HE M IS R R &
SASRAIREME (Flavidn etal., 2016) -

A E R EEE AR B AT —ER - ARy rEEM:
FHEE - HERAMREABENR - MM EE SR EHEA (Lee,
2001; Stafford & Grimes, 2012) - t &R EA 7 WM R A M E E S
HYHIETE A (S0 (Stafford & Grimes, 2012) - E&H A R2ET A1) 4T FTBURE
A BT E AR RV E malUE, - AT DR & e AT a2 M B g o
BARE L - B R HEE IR MMV E TR - (&K
TR AR E A - FELAMEE B O T IERERYHE AR (Flavian et al.,
2016) ° AMER 2 THG R{EE AV E RN AT AT AT (accessibility ) EAA[E2
e o BT U BN S R s A Y B I BRI - W EH CRYHE R
K E A=/ (Flavian et al., 2016; Jiang & Benbasat, 2004 ) o

Andrews (2013) g2 &NIVEE (quantity) ~ 58 (strength)
BLATE WM (discriminability ) JRE T 3% &EaHY A2k - Fr&sf#E
% JHE R RIS B SR MR REY IR - B aiEes - OHE S
A EMENERETHERSE - &% Fr&si T EyHEE s E = ]
LUEAERFHI A A dnfY 855 - Herr, Kardes, & Kim (1991) 45—
B & R B A AN E R A SRR =R 0 (—) B
B AT AT M - — (RS AR S R A B Y 25 5 & ( Ewoldsen &
Rhodes, 2020) - {E{a[AH> A & RGAT AV EmE (GIEE
HER AR ) EE T BN BRI s 0 ()
HAERAT AT AT - B AMT A —EBE &R - SE R A S A
AHEE - (=) &2 © Frigsf o] DIREAM & R E Y
HWMEBAFHIFEE (Andrews, 2013; Ghosh, 2018; Herr et al., 1991 ) -

<13 .
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B EmEREEE P EE R E iR R A > FghHAMm S
M~ ARz Ry &N B T2t - G S AR A A e A
B o EHEERIAD - B AT M e RS & S S 6 A DU e A o
FERAEEN ~ NEARER - SOF IS @B At 2 YR [E] o EHrE &R

BRSSP BUA & AR - S E mE R E R A s &2t - W
75 e BN AT LABE B R e 3 D AERE RS o RH BRI Y 2 dm rg ~ NEFIHRE 7E o
EREUR MR (PIn@ENiim) - DAY 7 B A8 i
HEEARTE (BN T ER

Colom et al. (2010) & TAFECIRAVAEFRHISLIAVETES - 132

RAEZ THVEET - AMITEREE ST =R - /& RN
{#1F (storage in the context of processing ) F5HYEETHE E{EMI LI ERE
HHHYEER o 5788 (coordination) $5HVEEILA[EIE ARG - WEEE K
—EARMEZAHE (structure)  © fz{% » BB (supervision) f5HVZEE T
B ER AR A - B MM G RO R R AV AR & o BT
AHEBARVERR o E Wi m 2 BHRIZE mN S - F—(ERmrENg
BB LAFC R (Eﬂfézﬂféﬁﬁﬁﬂuﬁ@) C B AR R E M E
SRELEE — (B R AH R - AP AT DUR BRI AT I A LR sC B 85
— AU J@ﬂl«%’ﬁﬁ%@ﬁm{lﬁ%gmﬂ@%% CBMfora ) - LR
A& FIT B $9aVa0 FIE R RIHEC IR S Y AR R &R 0 o {1l o
AR R A —8H (BIEEE) - 2Tt WiEE R A2 fEE o Rz EW
] e e A Hep 2 BN AH BRI AV EE am & all » APIRE =T DLBR 2R3t 3T A E L
TEECIR TP E —EwRE - (HRBAHRE R A S S B L W (E 8w &
FIRAR - AP A2 PR BT SR A& - FTRIANRE A& R ek
G R BARC IR R AR & AR - PRILEE i 2 R W (e e s FUS B 2L
EERAYE A A2 BT M BB DRSO - BB - AWFFRIR N MYIERGR -

<14 .
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e = - SRS TEE (a2 —) Balem (2= 17
R e &N A2 o M EARED -

VY9 ~ SERRATRRIEITECR

B NTHEAFDER - M2 E R E RS - SRRE SR
( Chierchia et al., 2020; Jordan, 2017) - (¢ F—fE#tEEERFEHEE
HEEREA1EAC#1EE (social norm, Lascu & Zinkhan, 1999) o S5 E
BHZFEETE > HgRBKESFERBHY R JTIE T A (Kang,
Cui, & Son, 2019) » KRR MEHE A2 KA #i ELEL R A (5] B 5% = T R B E
&7 #2722 & ( Chierchia et al,, 2020 ) - Rahmatika & Kusmaryani
(2020 ) 94 B R B LM F D FERYIBEIEETT F (consumptive
behavior ) HEIE EHAVRE: » BEIHETT HIEZ M FTIar 2 Ry T H=
MAERE R E TR -

R LLET Lascu & Zinkhan (1999) FifeH{EEZEL (self-esteem ) Ei
fkE1E (self-confidence ) HY ANELREA LBIAKISIE » IEEE G IER © 4T
HH Cross, Brown, Morgan, & Laland (2017) ¥ A#rE= HEMNARE S
HegEE A & ST SR © Wijenayake, van Berkel, Kostakos, & Goncalves

(2020) tz85 AMMFIAIFERZER Rt MR EE B CHIR ER 2 EE
HY - fEBRZ HERE R T MMTA R E RIEEERS - RSB ER

(conscientiousness ) HY NBIEZ (e » R R A\ &g I E IERES
Z - BB RAER - A58 E OISR - iR H
HOBERENZEIRE -

k=T H(Z » Kangetal. (2019) tE3IHgELRUE (fear of missing out,
FOMO) EIEFFZEAEFHE (conformity consumption) - FEAKIMER

.15 .
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A AFANF A SIS gardhiEn] A nTRER BB ES
HISFRR © 4825 88 RSV I8 R 25 [ B B E B Gw ( self-determination
theory ) » AR$5 1 & g 55 25 TV 1 AL P B B 1 0y #1304 (social-
relatedness ) FEoRAERE @ 25 5 BUE $6 2 BV 69 N A o2 5 Y 11 50 45 7R
Ko B T m{EFR K - MR e AR PRl AR R AR
(Rozgonjuk, Elhai, Ryan, & Scott, 2019) -

Grey BHSE - SIE RN Z AR EUREEL /2 TEh - BT
— {5 BB FIREEE mAVE R AT AT A R R (R B (S B = A 2
18 > BIIGTE S —(E R R sy & SR e B E] 5 oy - DU SR e
BERGTREE - X 0 ISR Z AR E Cr O R - EMMREEEE
TORIENT T 25 T - P nTRE e S S R 2 LIS B m T Ry -
Mg & R A2 MBS R E L - (ENRA TR R E & B
M2 1 » MFEE—EERE R E L& - e OB 8
e H CHYIBE TR « 181 AR7efe it THIRE -

e = IEREHEEN 2 LEMRIEBEHE S T E (&=
—) Hifim (Bax=2=) W&ERARZEEEIHERR(E
DRV TR o I MR EHRIE R B AL - (B
(e AL ©

Hi

— ~ BORKIE ~ BHEE  RhBRELER AR AR

AWFEE AR Ry T R SR S A B 55 S TUR D AR
& BfE (R ~ P > 2021) - SFAEMIRE A 2020 4 11 A 11 H
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£ 2021 %1 H 19 H » ECEERAESRRETHE - HE e
B/~ B~ S 9 F 17 BRAVERA: o HhER DT Ry oy e WA P B St
L R e ARIB AT SE A T ALAR oy BN g+ Bh A T (]
1,600 {3ARAEA » S LA EEARRBUREE BT &SR/ ~ B ~ & -
S EAEERLE - &ESFEREARBICE K% » HUERK
IFhR 30 rB24 Gt RE &R T SHEREE - KBS HEK
HEWER  FIRERS SN2 mE 2L - BEERETHE
Fr o MDA RERERfh T 62 FrERis - HrpEiER/)N 19 Fr ~ B9 20 Ft
= 1S B S 8 A o 5B T FEELRERE R SRR E DR - SR — (TR
BSEEn  EREARECNE 30 ARG @ik HAYDEER - st E S
2P EHYIE R - R SER 1,741 (ARG - AR 95% (S/07KEE
T HIEEER AR A 2.35% -

A AR By IE SR B R B 55 A B A SO LB SR i H AV ER AL FHIA
AR EAE 9 B A B EEE /D BT s E A MG - AR
TEiiE R EE SRR B2 A THGIES - BAEIEFIRGHEERTE
BEETH Bl - B E R R IRIREE A MG AT 2 BEh - il
160 #5SeEEERIGHIERA BITEIEEE - &% @ MR E R
TR -

= BRARERMERE

REAZ RN > tef R ERHEAEGET 2020 4 12 Ay AO4E
STERVETTELY - MEERSBEAZMER] ~ i - ET R LIRS
BARMESAEIE — B - IEAARIERESS IR 2 AR - IIRERTAR ESS R
NARMERAEE » HALE BEE - Rl tie a1 > (=
Tl AT T AR EEE AR - By T ERATT S RHass s - MR

« 17 .
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- STESBIRA T SEEREINE | T - AT
SRR B - IR R e S BT - 8 - 45
ST RS RIS BRI AR TR RHs 5 -

SR « B 5 R BRI R L R AR - 48 % T AT
B8 6 R S PR A R o 5 R A th R AT A T A
4 5 KU E S PR T T (IR n = 603) - A<H7
S (3R AR SE A FI Y Hayes PROCESS 43 Hff J7 2% 53 BT HIME 70
(Hayes, 2012) » FLIBR T 9K, Hayes PROCESS SMHI4HEE » Fift 5}
BRI B MR S5 R » BTSN op A S T e % T AC R A
A - AUSERIE PR BN S TASEE » 2 e
BRI IR - BREETE - 0 - AN - SN - 5
EARSEENS > S E RS » A TR A I
PRI SRR 82 A (IIMEMR) - MAEME A EEAS 521
A~ FRIEREARS, 539 A -

R 2 ENBEAKREETE

HnERT hntEt%
[EZN LIS M E AR AR B TRESER
RE Btk BAtE RAE pHE XRE Btk Bt RAE pHE
B 914 525% 522% 909 522% 52.2%
0.058 >0.05 0.000 >0.05
Al 4 827 47.5% 47.8% 832 47.8% 47.8%
9-11 3% 323 18.6% 30.9% 538 30.9% 30.9%
g 12-14 3% 704 40.4% 33.4% 125.567 <0.05 581 33.4% 33.4% 0.003 >0.05
N
15-17 5% 714 41.0% 35.7% 622 357% 35.7%
E—E 278 160% 10.9% 190 10.9% 10.9%
W =g 538 309% 30.9% 537 30.9% 30.9%
A
s B 392 225%  24.0% 417 24.0% 24.0%
iR 51.649 <0.05 0.015 >0.05
m BUUE 164 9.4%  10.4% 181 104% 10.4%
g EHE 263 151% 16.0% 278 16.0% 16.0%
EXRE 106 6.1%  7.9% 137 79%  7.9%




ZH ARG S B ARG RO AN H TR SR SR £k

= B

RBFIE ST % (i B (TR RS » SRR Rk
BB S R -

(=) p 7 154 51

ABeiREE W. Zhang & L. Zhang (2012) B Wang & Tchernev
(2012) N Z TENRER - MZE  BRRERERBEER
i 4 [ e {5 P A e e 2 BETH BN R B R 5B S (n = 180,
34.6%) ~ REIEEEEEINIE (n = 123, 23.5%) ~ RUBIFETEAENT
BT (n=132,253%) - RAMEIRETABE (n =65, 12.5%) BLEAL
(n=21,4.0%) - ARHZEARIESUR - FF6—BE BIR G0N T EHER
EIEHHE | (n = 303, 58.2%) - WEMLRIES (1, » 5= BUEEIIRIES
il TSR EI . (n=197,37.8%) > WEHRRERS "0, -

- AE Rk

ABFFFENE PR R 38 & B P S R TSRS 1E X 3% (online
conformity ) > HrP RIS THIRI(ER H - RUERI AL Bt (F
AETEE - BEE -~ BREIS) o R EEERRE () BRd
TEASR (F8) - BREAFRRARER > "1, ARFEAH
B T5) ARIFEFEE - K H AR 2T SR BN W = 5 AR B
(r=.71,p<.001) - ARHAFEAILRIL —EEOFRGERIER (M =3.62,
SD=.80) -

«19 .
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(=) ¢ i %%
L AHRHZ T~ GSamt TRy

K727 Ran & Yamamoto (2019) - EEEMHRZ T FHIET R
ThEL > WMEEXREGFAZTCRUMER  BEAOERKLA
(1) ~ R (2) ~ Al (3) ~ &% (4) - sHEMEBIZ THET
KRG Za#E - RSB — (SR BT AEEAIRE s - & E
EHS—(EwE L4 T FMIREsaEER (a0« 1t TER, BE
E& o ESH T MERERNER > M =279, SD = 87) - &t
RIS TETamT R > AWM E - IR EAE— A8 LE8AE
BERA RS L o E (A CE A S — (s AR T ET R L R E A
(g0 - ¢ TERRS BRGNS > SERAE T EHEEES L
FRARA S amek AV ZEHE » M =2.50,SD=.97) -

=GICIE ()43
AiH5E2% Flavian et al. (2016) - FEEHTZEMEES > MG
hEZELE  IREAREERR LM TEE ) 2T e PrESARE S
Eall > BHMREHGE T R e A BT - eSS ER A AR R &

Fo "1, REFEAREEZ - "5, REIEEFEZ (M = 3.77, SD
=74) o

(o) R%IE ;)J’;?j;#a‘;f;,u

ARFUHERRE LERSE Flavian et al. (2016) - FH[IZES
H O REREERKR LAY T 5T EEe L PSR S o BRI
BEREZELAGALE ERRAAMERRER > "1, AFEE
AEE - "5, RFIEFEEE (M=297,SD=.76) -
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B DGR

—~ WEE T - R A B 2 THLG

BT THRZ ERENS TS - BEDHIZHE AR
EIRSE AL B 0 (ST - DO SR I T A
W TR BT ) SEAEER (n - 213, 204%) - T
(n =509, 48.8%) - FAREAE (n=39,3.7%) - SEHELE (n =130,
12.5%) ~ & ERIFERE (n = 151, 14.5%) - EEEEEERETR Z iR
912 IR i S T RS0 P B 100 B A [ e e

IEAh - G ez ¢ S EIRE R R SO — 2 2 BEHEA
FEEEHR (n=17,33%) ~ A LINE (n=40,77 %) - {if] Instagram
(n=197,37.8%) - % YouTube (n=249,47.8%) ~ Pl EEfE (n=17,
33%) - MR Z A& E YouTube 25 - HEZE M
Instagram - fEFEEAHZ3# © EIRAEEH YouTube I - {RE A&
[EIRFEC N 5B 2 B A& R B~ Z fUfE%E YouTube HY[H]
H% > FE{#F Instagram (n=96,45.4%) ~ FALINE (n=64,30.1%) -
BB (n = 52, 24.5%) - HGHHMZE#E - EIREML Instagram
B o fRE N g [EHE NS 2 BB A RER 2 EREE
Instagram HY[EIHS » B2H 8 YouTube (n = 102, 37.4%) -~ FJLINE (n
=85,31.5%) ~FHEMH (n=28531.1%) - HILAH > Z A5 EFER
{#FH YouTube Ei Instagram -

.21
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= fBrsdEE

AUTFERTA a8 B A R a4 o A o — (&% KARRH 2
Tz (B—2Z— 22— =Z—) » Sl RAHERE 2 Tatim
(-2 222 =22) - Wik - AWTFTRE# Hayes
PROCESS %, 83 SR RIET T ia W (e AU BLFT A (e Y o0 A > AUkl
5B 5,000 °

(=) ik 7 1 50x

AUFFETEE DB ERA ) EA S TEEELL T B gL
RE A S ELESHSZ TSI (Bak—2—) - EeMHZ 1T
HTRGRESEMIZEN - BMETHAEAREL (BR=Z—)
BESh  PERCE S 2 TE > B S T s B 2
PHEARE DHVEGE PR - I ISR EHERE R BT - HE ST
RAENARIL (BEk=Z—) -

PROCESS 7pfrés REUR T HERAL, BN % TEEELL T B4t
A W TEMEE RS E LSS TE=TR > b=85p<.01 &
R LIS - ISR BT EHE S T s gt &R 2
P b =39, p <.001 > HEMNAZEEL &S Z EAHTHEARE
Lo b =25 p<.001 e 2 — &GS - IES1 > WIEEE RS IE
FGAEMES THEETR > b= .30, p <.001 » HEE/ 2 TEMREER
HIHR 2 T =T RV E(FREE > b = -23, p < .01 > FoRGEFATLL
SRERIS 2 TEETHRE 2 T = T RATE S (BRE 3) - Rt
THERERSS 2 TEhE - MRAZ T « Sl BB AR S LY

« 22 .
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PR > 95% CI [-.04, -.01] o EHIEE 19 0R H ML R E Ak
T+ 95% CI[.00, .04] » BFPFE%E » 95% CI [-.01, .02] » BIES LB » 95%
CI [-.04, .00] » Wi AERIL (3F5RFE 4) - FHEIMEBERCRE Lo
( pairwise contrasts between conditional indirect effects ) B #fE—25 B /(K
B SR E YRR B BESUR = A E » 95% CI [-.02, .00] » {HiSELE
HERE » 95% CI [-.06, -.01] » BB ERE > 95% CI [-.04, -.01]7Y:A
PR A A EE 2R B =2 AR - RS TS REa
SeEEHEE RE 1 -

* 3 FREIEEFNMRE | RS TS (n=539)

TEHISEETH b SE t{E p1E
fIREETE © FHRAZ T =
A2 TH% 85 32 2.66 01
TR 30 07 4.45 .00
WAL TEME X ER -23 .09 2.64 01

A ERETR

A2 T % .08 .06 1.30 19
THEEZ T 39 .04 10.43 .00

REETH - JHEIAREO

A2 T B -.04 07 -.63 53
THEEZ T .06 .05 1.33 18
Hefl a2t 25 05 5.21 .00

.23.
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K4 FEHEEPABR (n=539)

EEVIEVES TR EYER SE 95% CI
EAS TR T S 02 00 10004
—>E A 2B HERRE H .01 .01 [-.01,.02]
b = -.02 01 [-.04, .00]
BASTHRERS TR S 0 00 [oLol
SEIRE AR E T .00 .00 [-.01,.01]
b = 00 01 [-.02, .01]
1 AEHEERMEDR MRS ITHEE (n=539)
v mMSINS 5o o RIS
W2 TR HRR WA
R

WS T x 8

it AR UER SR R A B © SR ERVEUE R R (AR (R B -

sokok

T p<.01," p<.001.

(=) 4k 5 1345

MHIEIRY » ABHZETEI T EERR A BN S TERELE T ER A
BN L TERER S EAESHMS TamiTh (B—2 =) » HE
B2 LatimfT R Eriem &l Erts - BB RE L (R

.24 .
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Z) e MBS FERCE IEENS 2 TE - MR a2
PEBEDHERR(E QR T/ ER e MR MR R Z AL - (5
EERE AL (Ree=2") -

MHEE 2 TESamAy s i 5 7EMIE > EET7E4E /AR —f% - PROCESS
IMTESIREUR TEER A AL B NS TR E R S E
EEHE S Tafimi TR > b=.20,p= 61 & Z ABEEFT - A
i WHesE REBUR SR 2 Tal e it e &R 28 - b = 24, p
< .001 > &R ATt g it e Z RAHEAREL b = 24, p
< .001 > fEEE 2 THES SR © Btk o DISRERBUNS ISR E A S HE
% TatamiT Ry > b = .25, p < .001 » {H#LS 2 TEIREELLE FRAAER 2 ot
sl T RN EAE AR » b = -.06, p = .55 > FORFEREDATREISS
% LB S TatamTT RV 8 (FREK 5) - (ERth A
& LEh - MBS Tafam ~ el A2 BB R (5 OV T o
R > 95% CI[-.02, .01] » PEAEE M EERA HEHERERE A AL > 95%
CI [-.01, .01] » & {ER > 95% CI [-.01, .01] > B33 » 95% CI [-
02, .01] > &AL (FFRE4) - REERESCRE L Tt BUR R
FERE > 95% CI [-.01, .00] » SEUEAERE > 95% CI [-.02, .01] > &
FRERE » 95% CI [-.02, O1HVEREIHRESCRAA BBE AR - =
L AYES SR - MBS TR s R 2

.25.



CHREET

F-I-% 2022&4°?

R 5 REEEPNMEE | ABRIS TEIE (n=539)

THOHISEETH b SE tE p1E
AEETH - FHRAZS Tatam
A2 T BN 20 39 51 61
e 25 .08 3.04 .00
A2 T B X (R -.06 10 -.59 55
8Ty« EEf A 2l
A2 T Bt .09 .06 1.51 13
s AR 24 .03 7.57 .00
EETE  JHERRE L
A2 T BN -.04 07 -.54 59
THEEZ TaTim 11 .04 2.94 .00
Gl 2 24 .05 5.13 .00
2 SAENEE P MEDR : MBR§Z 5 (n=539)
v EmsING 24 = ARELEM
W3 I BRI
e
PO—
5 AR ENEIER A A RS 4R EAVEUE R AR L AR (A -

ok

Tp<.05 " p<.001.
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&~ BREFTER
— ~ WS B AR R

KT EEAERTUE R R G G HER EE 2 TEik - 1EiEH
BA 2 T aaTam T Bl E S e e T 1) - 28 Z A
RERAE L - AT B RIERAVE BRSNS LHEL B CS TE - &
WEAMREZ LT e hELERATZE S EMAR
EHVHE RS L - B EEE P SR E NS - AR
iR 7 ST ARRE 25 Latam bR -

BT RS S (o0 B e B Em A EE AR IR AR R » W EE S LE)
1% Z ERRBRWEIZ 1% - LT EEE R RS HERIEERE
MEeR1 % LE 2 R 7 W INAIERT 20 1 753042 e ok sl A= BRERAY A1y
2 1 BEERNSZ LENGRN A TFEERE - £5 (ERwE EEH)
e AR E N - A R T A (2 Ay B SRR P 08 E AR -
BRRIEI N B A MELEAER - K2 - BEHAALTH 2 A
B AR e B — H AR - P 2 & s 0 2 A Bl - RS H b
i T~ B 8= B A EAYE R - R A & 505 (e w =
& i L% c MH B Y AR - W9 (B B R AN EECAAHER (Demanet et al,
2010; Duff & Segijn, 2019; Segijn et al., 2020; Shea, 2015) - L4} > AT
FeEE G N E PR EE LA s AT 2l m] AT R BRGS0y B S A R
HERE - AMMEHEEAEEREAHEENE - hERH RSN S
7 E BN AT AT A B A 2l i - IR S MBI SR (B0 (Lee, 2001;
Stafford & Grimes, 2012) -~ %1% > AWTFEELRIE R ZFr LAG S8 FriEd

.27,
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ARG RUR - BN RS RE R LAk BB A SRAiR B
PR Ry — 20 R BB A SRR FT & A SR P THEARY A oA - 5
TR I AT REHEAERAY H (E Bl = A 5L 2VE » NN E R AE—
MBS T MRS SN RSB ER R M3 T & 55—
{lEl g e My &R DUREH A - 1B OBy Z#E R, (Kang et
al., 2019; Lascu & Zinkhan, 1999) - AW E TGRS S RIS - #2H
Z RS2 T BORE RIS LAY AT RERE ] - 4 e FH R SRk
e

ATHFE R 2 S B 4 o S UG R AT /ST AR R 2
STEmVIBEE - ATRERY IR RFE R SE PR S oo (L BRI S T I BB Y 48
FEtE 2 — (Alhabash, McAlister, Lou, & Hagerstrom, 2015; Rietveld, van
Dolen, Mazloom, & Worring, 2020; Wallace, Buil, & de Chernatony,
2014) - (HEE EAESFERZIESS ] » Cooper (November 13, 2018 )
UM T ¥ Facebook FEE 14 ~ pEHSAYLLGIAA 3.91% -
Influencer Marketing Hub  ( Geyser, February 15, 2021 ) R EH 4841
BRSSP EUR » Z 2 T HE (E A Instagram H {484 (micro-
influencer » JBHEEEER/DFL 15,000) WG EREA 3.86% @ (HiS{HE{E
i fir 8 R 4R 48 41 ( mega-influencer » 35 ¥ 7 # & AL 1,000,000 ) Y
1.21% ; Instagram A EPRMNEIAR " AESCHIE L8 E "B
FREL T Instagram WRSFHDSAAEL ) » AHFEWI OIS S—E Z
R THFHEHIAY YouTube T HIERF(R » fHAEALAN T HIZRZE 1.63% »
ALV EERR A 0.37% o HELATHD - B S et im NS i e T
BHEAGTTING R B FINR - (B ERR B (E RSy Z A
FNEEHE 08 - HENES TEE R0 - BRfARE A TR 2 LafamtT
/j% o

.28
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I ZE4E S FH B e PR 2 B R FE DL N RES - Eh o
EDGAEFIRSE Z RS2 TE)i% - Wang & Tchernev (2012)
B 20 ZHEEAVAERR A ~ Zhang et al. (2013) $t¥%f 20 | 25 FRAVAFRE
A ~ Kononova & Chiang (2015) $t¥f—fpaF A ~ 5RAME (2015) $t
FAERE L (1980-1995 fEHAE) o BRI AG S IEIREAIR
6] > (EEEES A DABFANHEE - 5040 - 154 - 1A A AR - ARRSE
B Z 0 ERBBEEIRE R - HOBEE - 5050 - s
it > BhA&E SRR FEL E BmFEFITE Z RS2 LB s - DU
HIE - 505~ 1ES - (RO EEN S R A

PEAN > AHH S AE {28 25 50 P B JE B BE — B AL (Ruggiero,
2000) - ¥ E— B REMECE ARSI 0 o SRR 2 T — H R AT DU 4
By Fy B — B ARSI B AR Sl PRy B — itk i A AR
BTSRRI 2 TAT Ry » N2 TR IS T8 (FIOAZEN
BT TH) R E — B - BRE B SRR S
MHFFHVER - S—EERER AR R BENS LT RIRE—E M RS
HARARE - B TE (FIOIATEZHTEEEI%S TE) BN BRE
R ERAEE  SALmEE - HIETRE—R— & FESIRETTE
Wi{lE S R (Garaus et al., 2017) » BCRERHRE TR I35 BUE M
{E&% = (Alzahabi & Becker, 2013) - HLbiH S5 THHZERD Rt/ 2%
THEEZEEE  HELEEES TEE P REEH) (Colom et al,
2010; Wang & Tchernev, 2012) -« #5502 THEHZE B - AIFRAM
128 Tt v 2 /M E RS B R B 7719 BREhes Tif EAVE
MR ATEL (Duff & Segijn, 2019) - GG Ry 71548 H G
BT EREEH > FRELTHEE nstagram > BRACER] TIEIEHE
(R R A BRI S I AER A - 2 E BB THEN S

.29.
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TR it HARRY T REME > — ELAMIpRe i B R - fth{FT =T aE S JE]
FIE— EEREEBAERE - Bt H AR BRI 2 T Rt

SRAARER - ABIT SR A SR O P S e B S Y AR A A - TR
Fo T im e R E S EMAE Z AV 2 T RSB -
i AR S B A BIsia (BIanEE ~ B2A1 B8 ~ 1150 s
PR BURREN S 2 AT Ry - 2810 > s BEemat B (E AT R 2 B8 —
H FEsa B A B T RE A e DURIER S 2 TV M ERTT By > BE— HARH
B AN E R - BIAANT SR — HAR A DAy Ry B — B3
HEERTE > N2 TAVEE T > B—EIEEE A —ERRENEE
U H AR - il F ISRV R W A A A A G F— S e H R - Bt
Gh o B ERBE T EEE AN —MEEE (Colom et al., 2010;
Wang & Tchernev, 2012) - #5{H F A2 T BITE R AT R H A - DL
el et ] AiE [ R AR B Je W R oK+ T A {1811 7 2 (o P U e Bl e 3%
JE& Z AP H R HEHY -

FEER LATER - AT A R BRI EER A % T EEERE
AR S TSR - hgRIIR AESENT2E NS - EARS
HOHEARE L BRSNS 2 THE sy Z tHONBEARE L
WEILEA BN > B Z tHUES TREEHBEREN > HEAR
REZ R Foia ST B Rl IR AR ERZ IEAR S 2 T3S o
Z RS2 TR e St s 2R an & El - B ERAE R
s EE Z OB E - AR A ERRRCR - MR B E S
EIERHY Z O E# -
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=~ RIRWFFE ST R B S ERR

ARHZEERAN S 25 Lot rTRE G R — H AR - B HESRS EE
=8 R % E B OIS RIS 2% Td e ey B AR ik
"% T H BTG E— B IE BT - N2 LA —EH
R L LRI BEAEECE - BE— HRE s AR » 28R E - KE
Bmoe (8 ? EHRE AR B R B AT E W e Ry
KM T. (sequential media multitasking, Garaus et al., 2017) > JREE
5 9 R T 5 BT T (B B (T4 % T (parallel media
multitasking, Alzahabi & Becker, 2013) ? @726 TEEEBELEE T - DI
(EBAHBATER RIS A 31 2% 1 R < s - TR IS SRR A B T
2% THWE R EFRE - DU AR B 50 am SR -

Kang (2018) #HFHS I 18 F 45 pRAVHE B FRREE T RsZ
F=fEBNEEES) - BRI AN - FREITEMMS (assortment
seeking ) BittZZ B #fj (social interaction) o ARAHTFEH AT DUER HLRIAHRE
% T BET ol T R AT SEAREAY 0T - BIROAHRR 2 I =T R mT LA
73 FARRH 2 i =g o & SRR 2 L= sl G W - hAh - At
AL R B A e = BT o - (M HE 20 TR MR AR AT
RElLIREEM - AAREEER - AMEEN » A HEAE S ERIRAE
KRR R AR R I AgEE -

Hef% > A3 T DUHET 2 Lo SR & T =022
B HERA 2 Tatamal A FERER - FERRER R 2 TEitEE R %
Tatam A8 - R 2 SR 2 LatimA EEAYRSUR - BlSE
%A S DR EE T I S5t - DR H D& I A

«31.
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By - AWIFRAEREUR - 2 I [EIR S SR fn P RERR 2 LB fmRE - (HEd
NFERFE (QOGER) AERE - RAHTFER] EAIILURESh - SRIEA FASSRTE
ERAHRR 20 LadamtT RAVRA - 4F B BhanhR T A SR 4R b anfE a
BE -

AWTFEERHEREE - 5 EIHA R R B (B PR A A0 R B B A A s e
JE - ABAHTFE AL se R P B fe Bl ~ (B R (22Ut ~ FHEE
P ARER SR - DA RN AT 2 i AT R R 25 (8 A S ST 2K - AL TR A
IR BERIE AT (E5E - AW E RO R B S A B IS
MU DERERER R - iR - 2021) > ZRIEERE
T E A e — £ ERVEIE N E - BB H RS LR
Rk > HEEH 2 2 T RERUE RS - AR SRR TR B T
K> HEIHAREEWE - I ERERE SRR E B BGREAY 7T e W P
B ARk ARSI N BO A et BRI TR A R M b e BT
i - Z EREVBEATEIEA S > MEHEERE T Z RS
15 HEACEM: - BN - ARER —ENSHHEE -

(FREFtAOE S IR | ) (2020 4 3 A 12 H) - (Sl&EEEHE
#) - HUE https://twncarat.wordpress.com/2020/03/12/%E8%A7%A3%E5%
AF%86%E6%96%B0%E4%B8%96%E4%BB%A3%E6%B6%88%E8%B2%BB
%E8%80%85-%E7%9E%84%E6%BA %96%E6%9C%AA%E4%BE%86%E5%
95%86%E6%A9%9F%EF%BC%81/

T - R (2010) o (RETRIGERIINICUE ? B HEEEREZEES
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The Media Multitasking Motives and Choice
Confidence of GenZ:
The Moderated Serial Mediation Model of
Conformity, Task Relevance, and Information
Diagnosticity

Yuhmiin Chang*

ABSTRACT

Background: Generation Z (Gen Z; those born between 1997 to 2012) tends
to multitask with multiple media. Studies have shown that media content
influences Gen Z’s consumption behaviors that persist until adulthood.
Recent studies have also focused on the media combination or the effect of
media multi-tasking on the emotion, cognitive control, academic performance,
or well-being of Gen Z, yet scant studies have investigated the influence of
media multi-tasking on this generation’s consumption behaviors or even
choice confidence. Choice confidence positively influences consumers’

intention to pay and to resist competitors’ messages.

Objective and hypotheses: This study investigates how different media
multi-tasking motives influence the choice confidence of Gen Z and how
conformity moderates such effects. It develops three hypotheses based on the
uses and gratification theory, task repetition bias, uncertainty reduction

theory, and diagnosticity-accessibility perspective. The first hypothesis

* Yuhmiin Chang, Professor, Department of Advertising, Taiwan Institute for
Governance and Communication Research, National Chengchi University. E-mail:
changy@nccu.edu.tw.
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suggests that habitual-cognitive (vs. emotional-social) motives result in
higher task-relevant multi-tasking search (H1-1) and discussion (H1-2)
behaviors. The second hypothesis proposes that higher task-relevant multi-
tasking search (H2-1) and discussion (H2-2) behaviors lead to higher
perceived information diagnosticity and boost subsequent choice confidence.
Finally, the third hypothesis advocates that conformity interacts with media
multi-tasking motives on task-relevant multi-tasking search (H3-1) and
discussion (H3-2) behaviors and moderates the serial mediation effects. The

serial mediation effects only hold for Gen Z with lower conformity.

Method: This study analyzes the 2020 Taiwanese Communication Survey
(Phase Two, Year Four) and its data targeting adolescences. The survey was
conducted from November 11, 2020, to January 19, 2021 and used a two-
stage stratified cluster sampling design. Five hundred twenty-one weighted
cases (539 unweighted cases) reported multitasking with multiple media and
analyzed. The measure of media multitasking motive was adapted from
Zhang and Zhang (2012) and Wang and Tchernev (2012). The Taiwanese
Communication Survey developed the measure of conformity, and the
measures of task-relevant multi-tasking search and discussion behaviors were
adapted from Ran and Yamamoto (2019). Finally, the measures of perceived
information diagnosticity and choice confidence were adapted from Flavidn
et al. (2016).

Findings: The hypotheses involve two moderated serial mediation models:
one for multi-tasking search and the other for multi-tasking discussion
behavior. This study applies model 83 of Haye’s PROCESS with the 5000
bootstrapping method to analyze the two models. The results show that
habitual-cognitive (vs. emotional-social) motive results in higher task-
relevant multi-tasking search behavior, b = .85, p < .01, supporting H1-1.

Higher task-relevant multi-tasking search behavior leads to greater perceived
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information diagnosticity, b = .39, p < .001, which leads to higher choice
confidence, b = .25, p < .001, supporting H2-1. Finally, conformity
significantly interacts with the media multi-tasking motive on task-relevant
multi-tasking search behavior, b = -.23, p < .01, and moderates the serial
mediation effect, 95% CI [-.04, -.01]. Pairwise contrasts between the
conditional indirect effect further show that the moderated serial mediation
effect is significantly different between the Gen Z with higher and lower
conformities, 95% CI [-.06, -.01], supporting H3-1. In addition, the results
show that habitual-cognitive (vs. emotional-social) motive does not result in
higher task-relevant multi-tasking discussion behavior, » = .20, p = .61,
rejecting H1-2. Higher task-relevant multi-tasking discussion behavior leads
to greater perceived information diagnosticity, b = .24, p < .001, which leads
to higher choice confidence, b = .24, p < .001, supporting H2-2. Finally,
conformity does not interact with media multi-tasking motive on task-
relevant multi-tasking discussion behavior, b = -.06, p = .55, and does not

moderate the serial mediation effect, 95% CI [-.02, .01], rejecting H3-2.

Discussion: ~ The results show that conformity moderates the serial
mediation effect of media multi-tasking motive, task-relevant multi-tasking
search behavior, information diagnosticity, and choice confidence. For Gen Z
with lower conformity, habitual-cognitive multi-taskers are more likely to
conduct relevant search behavior while multi-tasking. They perceive higher
information diagnosticity and have greater choice confidence than emotional-
social multi-taskers. Nonetheless, the serial mediation effect does not hold for
Gen Z with higher conformity. The moderated serial mediation effect also

does not hold for task-relevant multi-tasking discussion behavior.

This study contributes to the existing literature in the following aspects. First,
it explores the relationship between media multitasking motives and choice

confidence of Gen Z to fill the knowledge gap. Second, this study
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demonstrates the applicability of the uses and gratification theory to studies
of media multi-tasking of Gen Z. This study extends the one goal perspective
of the uses and gratification theory by dividing it into one goal and a common
goal in the context of media multi-tasking. One goal and a common goal
result in lower and higher task-relevant media multi-tasking behaviors. Third,
we integrate the uses and gratification theory, task repetition bias, uncertainty
reduction theory, and diagnosticity-accessibility perspective to develop a
proposed moderated serial mediation model. The model posits that
conformity moderates the effect of media multi-tasking motive on choice
confidence through the serial mediation of task-relevant multi-tasking search

behavior and perceived information diagnosticity.

Keywords: choice confidence, Gen Z, information diagnosticity, media
multi-tasking, Taiwan Communication Survey (TCS), task

relevance
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