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EREEE AR R — B B8 | A R ERFEZ (Picard,
2006) - iE{EFRGA R EEE o R R ERREE YIS L DI &R -
HE - BUAEE ~ S - SCBIMEY A T E—AREEINEER AT - BA
NZEM - S5—IJ7H > HREEENLESET A 2AREE BB
482 HARBEEZFR N HAETE ~ BUG ~ U2 » ZEkeE
A o R ERZER AR BN - BB SR - B
F| 20 AR o FEEES AV - HESU A KGR - BRI A MR
EOF o (EHIRHERLE - BASAORE: (media economics ) {HFEE L HHY
WA o RPN R IEHASE - M R B SR SO R ER SR A AR 7 -

PRI AL AG 728 2 TR AU > R~ 2 EREAIRITERRT 2K BRI
S Jr T B ARG ED T R S (E PR 2R BB HYEREE (Chan-Olmsted, 2006a;
Wirtz, Pistoia, & Mory, 2013) -~ {ERHEOKE » 4888 ~ SHNITERE G4
TRITER N L EHE - 4G TR NS B % T MR T R HI%
o B EERA R RHIGHAS T —EAYIF g - SRS EIRYEDE ~ £UBTSE
SR E A B - SRR B A4 - S &R » DL
[ 25 R U A SRR A B Z£ B4 /N ]/ Alphabet ~ Facebook ~ Comcast
Baidu f{1 Walt Disney 4% £EkFiH A (The top 30 media owners in the
world, May 2, 2017) - T2 LpS B B I8 S FE He SRS S 3 B R
B TTGHIEAGHIZ R  BRICZAL - BSRRTT Ry 8 SR s BRI
HYERRZR - WACERET ~ thESi b - M58 A - BEE
FRAL ~ EB4ER - MRS REISE - MERHR PR A TT R
A E R At 8 I A4S i B Bl &8 % 22 ( Media Management and
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Economics * A f&fE MME ) 48R B2ed -

MME 2 REEEFT—(ERr BATbHZE s - fE R ERIVEE NBA % H
TIESHL » EREE BN - HAEEERAE - BITEA 2 RL - DI EE
B AEREREEREAGEPER - AMBEMHEEITESES T+
o R EBIR A SRS RS - T B 28R I G S (A1 Mierzjewska &
Hollifield, 2006; Hollifield & Coffey, 2006) - F[tARSE{RE L MME
SEIINY = A% O BRI EAT] Journal of Media Economics (JOME) ~ The
International Journal on Media Management (IJMM ) LDLJ; Journal of
Media Business Studies (JMBS) EtH7e¥5e » HEEHERITHIDIZK MME 2
WFFE RETHIEME - ERHRRET ~ (FEER - BN R BERHEZR © o
Feliik ~ BAeohEmE - BRAEEEISE (meta-research) HYJTE > LL
e TR FE RS MME 5 FEIS AR SR B A S

DU B2 B 73 o 41 [ P 43 S A0 O B2 R o Y G T 2

(media management ) F{{IE<HIHTENRE - FEFESTREIR ~ 2o LB -
TR E R — L - P - AUTSUR M DI R &s 7 E R JT5 > I
SRR AL BRI GBS 20 (T 2k - AERTFEAE R > 2R MME
bHFEEy [ElgHEL R AL i - aE BB AR S 7R TR - &% - 455m
R A S B TR A 58 Fre i 3 -

Bl XRHERES
- B E

I S A AP S 2 B S N R AR B EUE
HH) Coase (1950) + HATHFHI Ray (1951, 1952) » REHEEH AIAEEL
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FHIY Steiner (1952) - DR EFAEREELEMAY Levin (1958) - Hrn
Coase /& 1991 35 H OB MG T - BGH95E] BBC A ILEREIVEE
ErAE - MR HEEETERLARSERT A - AR AR ES - (HER
(2 FE A= Y w38 NS - (BB EEE] 1960 ~ 1970 A
BRI LAY A TS - A IR i (R m BUBSURES - i
TIEME SRS B > 40 Smythe (1960 ) LUFE SE o3 A7 5 ZUH2 H (8
BUAKE R L AR VI HY = E B R A = ¢ B~ oy ECRI#ZEH S Schiller
(1969) AZES R G EBOER A EREENERZE NN TR &
A 2 A £ SABHYIRAE © Wasko, Murdock, & Sousa (2011) [4pfE
BEUELBNINER G © £EERF S EUaHSMN R EE - BRI
TR R Bl e  JEARVERD BOU L ERRIER A SRR A 1T
BT G IR - B LB B ORI E R E M
RIS AT A RS - B8 R ARG AR B o [l A AR
P AEEENDEE BN - AAE EAVARIE - 1980 AR DL - EikEE
SRBHAARE T B B G FE AR AT L - NS B DU SR SO A5 - Bl B
Ry I THEZRAYBHSE ©
EHMNEMEEMEM T - FIEL R EEREREITAE A
Grannis (1967 ) J14EEEHHRZE ; Owen, Beebe, & Manning (1974) #
STEREZEALENZ ; McFadyen, Hoskins, & Gillen (1980) f@afRiZ
REERFESRA TS EELIRET  Webb (1983) 3 SR B 1R VAR H
55 - F 7 1980 FEARKEAA A S G E R EEF - 4 Picard
(1989 ) Media Economics: Concepts and Issues F1 Albarran ( 1996 )
Media Economics: Understanding Markets, Industries and Concepts » 1555
FREEFIL 0y A (E Y RE - Picard ZRIELON 2 - S imitaa
5 HEE - EEE - TRER - BUFTHEEEE > BUNEES
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Hoskins, McFadyen, & Finn (2004 ) ; Albarran RS2 {XEXESLE » 90T
WAL~ EE - B AEEENVLERS > BIUINEER Alexander,
Owers & Carveth (1998) #1 Doyle (2002) -

1988 FFEFAtAH E &M MME HAT] - Journal of Media Economics I3
JR3EE - WiAE SSCI ERIE - &ARIIRAVHITI AL (m m A Ae B HEE -
& 1999 FAekq R The International Journal on Media Management
F 2004 FAEFFHLEITIAY Journal of Media Business Studies - H.08 JMBS
& 2017 FE#EHEH] A Emerging Sources Citation Index (ESCI) &}
oo BfEEEEES c (EEEJTE - BTSRRI B R E R e R
#Y Media Management, Economics, and Entrepreneurship (MMEE) 43&
FIEPR R GHRITR LY Media Industry Studies (MIS) Fyiy + i
OB BUE B RV T L B - HAL BN A E S g E A E N
International Media Management Academics Association (IMMAA ) -~ EX
JHEY European Media Management Association (EMMA ) » DLE G4
JWAY Latin America Media Management Association (LAMMA ) » iZ20E2
N EE RS S o (R R RV SE AR - ENIEE SREERE
ERYE— XA E World Media Economics and Management Conference
(WMEMC) tr#0RE 5 [ BREE L 22 45 A RBHER 5L - BEWILL -
MME EEEGEFR B M SRS ER ZHG  B82FEESMNAE
HIERE ~ g » RS G - AR EaGH A g
(Hollifield & Coffey, 2006 ) -

HASEE RS R/ VA = (EE4R ¢ B - BRI - LA
& FIROTA I =BT - Rl R EASEE - SRR - BUBKUE
(Picard, 2006) - FHEm{EHAE T EAREAFEEHNER » SEIBRAITFE
TLARF oy B R H Gkl e P Bl B R T 0 A 4L Ay S8 PRI A FEUBI S 45
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BB AR - (RFAESLA Owen, Beebe, & Manning (1974) -~ Webb

(1983) ~ Owen & Wildman (1992) % - JERI{HGHIEEH EEAHRE
EEAMERRERT - BN AR RSB YL B R
HE G BRI AR ZE SIS > EESEAUEL A Compaine (1979) -~ Picard
(11989, 2002 ) -~ Albarran ( 1996 ) - Alexander, Owers, & Carveth
(1998) & - ftqf /e M A ECE M A VRS CURERER S - SRAI 1T
MEACET TR T {8 3G A A RIS 4K W R » (Il A S S R A G A
SZRRIAT Ry AT o A LR R ARl £ BB IR A AG A SR BN R
B GESBTRTRZR ~ B R ERAVEEGEIE - ZAM - #ALAIEERIE
EBTLI AR S T2 RIS S LA SE A S e B R 8y
BETE > B OAVSREE S ENEOR - SErhBlEElT - S8 E%E - #EH)
ESERVEE R TEZR BBUGLKOB AL g ftH] - FEPRRETEUE -
& EREFERZHHROERZNZE  EEP R ELE
Mosco & Wasko (1988 ) - Dyson & Humphreys (1990 ) ~ Garnham
(1990) % -

= R S ST

RGBS ER N W] oy SRR ER T S AE T - IR
5 EHEBRER AT R - SRS > WE O AR - B—ART] o HE
B S B IR O B A TR R - SR AT B RS A S, o A
B R EATH OE ZE R HA 1970 4E(C (Miller & Gandy, 1991; Wildman,
2006) - A EEEZAICAIR ] 1990 FAESKERME (Kung,
2007) - FR#E Mierzjewska & Hollifield (2006 ) FfEal » /s pm e ed
FHVIRR R EA TR L SRISEE - SRS, - SRR - 4
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oL~ BRI - HEET - HEESSTE) - Hrh XA RIS E
TESEREEITERR - ATREAY RS RIS B T B RS SR B2 AR R i Ry
Y] o ARG EERH U0 RS A SE R AC A I (R BLRE RS SR
BRI R R EEAE R A S TS0 B S - IHE 7 A 7e 4 Ae R
SRR A B HEEERAT UG AT ~ ZAHAH (Chan-Olmsted,
2006b) -

HASRISEHAVHE B RS THETE - HHEMICEE » DK
RIETT 5 (LAY 2 4% > RN HmERAEEHSHH (W
Busterna, Hansen, & Ward, 1991; Wirth & Bloch, 1995 ) -~ & FAEREEIBE

(41 Chan-Olmsted, 2006b; Huang & Dai, 2015; Miller & Shamsie, 1995 )
FIF AR ERE S e 2R A & A 2 5 e HCE R (Dimmick, 2003; Dimmick
& Rothenbuhler, 1984) = 55— {EtLFEM AP S5 WY 9l ety A i
smIVIER - DL AT ES T A REE N N A B2 2 SEPRIHFE 4 A S
A > BERSFTE RSN NS Bl - REERENEEE (10
Donahue, Olien, & Tichenor, 1985; Lacy, Shaver, & St. Cyr, 1996 ) -

SRS B LB S IR T E BB AV B SR A o T 2R - (SRS
HiF 2R B A ESEARE » A5t (dual product market) ~ 3Z{b
i Ccultural goods) ~ 23R4 (public goods) ~ #pE(HE (externalities) ~
& (social responsibility ) %5 o 5B e B EHYEIRRETL - B—
(&l B TSR TS S p i A T 35 - 1T BT R R i 2
HEHVA G E (Picard, 1989) - HEEGAFIRE SRS RESHAANR
¥ BEYWIRHTEME RS - ARBEEATNEEEH (Adams-
Bloom & Cleary, 2009 ) - #8G N2 BLH A2 sl IR s HV R I AR TE] > &
EHERE - UERAE AU b o EBERY S b ] DLATEIERTSM
B - B EHRAIREAR L UE - RZINA - AEERRANEE IR
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MR IR PE M Ay A L - BRRRY G B AR E R - B4R

(Hoskins et al., 2004 ) - A]EEER » SLEGTEAESE - RSEFE il B 2%
& AR EMESE - [N » Mierzjewska & Hollifield (2006 ) #5H
HASEHEEHENAE - AR HEE R R h—EE 8
MER O HE A FI B RBENZE - B T R NS g1
i = Picard & Lowe (2016) BEFHHIFEZE V- SUtE  #HE TINS5 0
HIEREEIDR » ([B4R45HS - 175 ~ SV R AR T - &
[EFERTE R ~ BRI B AR e A RS E TR e -

B RS E AR ST A 1966 4 Winick HJ “The
Television Station Manager” » #i48EE1H S 4K HNY H B HEST - {FTHE
HhROTH - MRS SR 2RSS AL - 2 1980 LIRS HikH %
SR E PR > 40 McCavitt & Pringle ( 1986 ) Electronic Media
Management ~ Lacy, Sohn, & Wicks ( 1993 ) Media Management: A
Casebook Approach ~ Albarran (2002 ) Management of Electronic Media -
WIFITE /P 4E RGO 2P K - EF 1999 FA AR BRI SRS
HIHAT] The International Journal on Media Management 4= » DL Kz 2004
IR —AREEEIS NS WSEH) The Journal of Media Business
Studies - 2G4y & DLEE]HY AEJMC MMEE -~ ICA MIS -~
IMMAA ~ B EMMA FIFESEMAY LAMMA Ry BRERR LS
EPRAYHER R -

ELERFAIHTE - FAE 1980 4F » 55E UCLA EHEELiHt AL PRI
REE eI (Kung, 2007 ) » 1990 FLEH4EHE 258 Turku School of
Economics and Business Administration ~ ¥ University of St. Gallen ~ &
Forham University 1 Northwestern University FHEXAYEEAEETE MBA
ELR2 (Picard, 2006) - 2000 FDUf% » HiERSE YRR EAR - ZHER

+ 151 -
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RERFEIFEHE ZAFTE T Rl SR R BRI & - DL
SR RESZE RG] > BN AEEAY Annenberg School HIPHILKEEHY
Medill School gt53 Bl EEEEMNESTTIHEREEMN - M RALEREOR
RS - BLEEGAORERMEL - SRS E BNV R ORI LS
RIS LRSS |

=~ MR e e e e

MME <HIEE#E £ 5 D7 — [ 224l Ef - Chambers (1998 )
SR EERI LR - I DU ERY TEERIE S, (scholar and scholarship )
REE - R 2Tt B P YR & (o A A DL Y R RE AT A AR (e <HIs Y
NIEHEE - fbads R e IS S RN M 2 s E - A2
AR R o Hr A BB R T AR ERAlr tEE RV AU e Ry i 8 » T2
1&E5E > JRENE LAY SE (research on research, Hollifield &
Coffey, 2006; Rogers, 1981) o RN[EIASURAERET » 137820 ST 5y
HEEM > —(EV s —EEA - BEE s E FRETREAD
M1 HEV A AR EEH & E A TR PR ~ S8 ERAMESm - Rt AT A
ST RE ERERVRIERPAE (the state of knowledge) © REHTFEHVHETT
HAWHEFFSE - Ba st - DRB BRI - )75
SEREER . WA DUETTHESRAEET - STEHERIHSCE R ETHET 0
7o EEECRUR & (effect sizes) - DIHIETRG {25455 o ( Borah,
2017) - 41 Tyson, Covey & Rosenthal (2014 ) HJRFZE °

I8 25 L&A 75 PRET MME BYERSCE A% - FHIRHFEA0 Miller
& Gandy (1991) - A8+ $H{EREFIL =ARZLEIERAT] » Journal of

Broadcasting ~ Journalism Quarterly F1 Journal of Communication > {15
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KOMELIIATAE 1968-1988 St " TFE[HAYEFEMEE: - 45 R ST ERBHIENR
1973 S B4R &R A AYERRE - F] 1977 FA]RER Ry Schiller £
Tunstall ¥ (LEFHERY R » SEALAG SO EAHRBAR TR RIS A0 - Lacy &
Niebauer (1995) BIZEE#R Journal of Media Economics F1 Journalism
Quarterly Wi ARBIFEHATIH » BEAERS GRS LR ATl (E FH 3 S b
FeAE R S B RS SR B ST B R IR AT FE SR TE P RS B, - BHEm B R 8l
SR ER SO - [F—HH9T > Lacy & Niebauer th35F7 1988-1992 4
W% NI ERAR » HICGREM - F=RI2 B R - mAEE LIRS
BEEZ  SthE®E /(R - 278 AN RSN RE S RE
Mierzjewska & Hollifield (2006 ) fyHFFEH » ZW5E 98T Journal of
Media Economics F1 The International Journal on Media Management 7 7
MME %00 ERHAT] - 2830 1988-2003 My FAAFR] - BRI E AL B
emHYER A I T7% o (FERRE AV SCERIET] 5% o FE - B
HISCEE R - BB G XIS E R EE (54%) - [t
A5 FE—ARER S ZEE]  Hollifield & Coffey (2006) feifize HiE
HAEY A » 330 Jowrnal of Media Economics 1 The International
Journal on Media Management W AHAT] » 75768 48 VU s S5 A E MEAF5E
% T HAE 1995 FE LI BRIERE D -

ATHARAY MME HY{REiH7t & Wirtz et al. (2013 ) - 5ZWFZE1E
EBSCO &ilE » 8t 1915-2010 F4E 97,383 FAHRANVER L - (EE S ¥
HRR Ly ~ BT 720~ EEERIFIAE 0T AT i - BREEERA (D)
MME BHFE4TEE] 1980 A Btk § (2) EREE R & A HE
AT > JFEXEE EMAZE LY > H 2006 FLURZEET
I 5 (3) EEEMZEAVEN AN/ NEA(L - DI—HFNEERE - EEIR
EEEFE - B - EUUMERAR - (HEYE 1996 DA% - RS - BB - H
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eSS LEEMRNER 0 4 HRIGADBM MR S8R E

(83%) » ZHEEWMITH G HEWHFTED - & 7% - FERAE
e SN 2 55T Hang (2006) - %505 fEERET h B AL A 4K
IRERRTT Z SRR - BATTIEE s 1949-2004 4 - BEFR ST S T
PR BB L - TS R R BRI » EREE R N B AS
KOBEWIZEAE 1980 FALMRBIE « FESELIERE - FHEMNERAAT - H
s AFE R 4 Ry s ~ tHFT B IR R A AET AL -

Bl MME 1&achA7ed8 3 - BURH SR Bt EL H /Y a0 1Y 3 S8
Mierzjewska & Hollifield (2006) Ei Hollifield & Coffey (2006) o ZAMM
i W R ST ARV B R E 2003 4 - IHFEI GO AR E 2004 %
{THYERTY] The Journal of Media Business Studies » % HiT|H FiE Journal
of Media Economics F1 The International Journal on Media Management
Fl| B MME 4818 = KAz O BIFEHAT] (Achtenhagen & Mierzjewska, 2015;
Kung, 2007; Strube, 2010) - FF¥ » Ri{EAZERE AT - & THCEH
W EEY - 24551 MME 852 B AT AR (E FIRE - J2A $HE Sy
BB I TR ST o St - BB LT S E AR R S E AR
g B D 4EE T MME E2FTRVEERE - fitsm B BB RN IE - K
THiREEMT AR - AR EEE - RS 1988 F
2016 4F > 49 A MME #HAT] » 5523 Lacy & Niebauer (1995) F Wirtz
et al. (2013) - ¥E(EREER - EFEERINE(L DTSR - SEEZ
PUMHHSE MR

BRI — - BPRARE B OB ST - FELRED ~ (FEER - &
SRR~ BEERAEZR ~ ISR ENI B b S e - SERS
SRyl ?
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BRI PR RS B E BAOR BT STEsS - A IER R L ?

2 -MRHE

- TR

Ry T T B AT a0 (] DL R BUE TRER R 7y M ALAG - ABHZEER &
axbt7e/% (meta-research ) o WIFTATAL - & ST FE 7R o] 5 77 Ry
B —HEStH RSP ATREHAV R FEREH - PR HRE - T
Z Fst&ac o #r (meta-analysis ) 78 F 72 e R 18 B S o2 B il e
715 S ERE S e R S UETAE 7 (content analysis) 4
PG R - w] DU ORI ER Sy & fE & M (Borah, 2017; Hollifield &
Coffey, 2006; Rogers, 1981) - #r& A5 2 W78 HAY - EBRHEE -

AIHFEEEE MME B2 0R N 00 = A D BRI AT Fobf e ¥ 52
Al E BN E B BY Journal of Media Economics ~ ¥ W) The
International Journal on Media Management ~ ¥ BifY Journal of Media
Business Studies ( T RLIGEESR ) © WIFEHFHEIE JOME gITIHY
1988 FEFfIAE 2016 F - HENAATTBE TREEIE MME 2471t -
KHF3E£:% Miller & Gandy (1991) -~ Lacy & Niebauer (1995) -
Mierzjewska & Hollifield (2006) ARy 74 > HEH MME S = A4%
OEIPEHATIE B s oT Ay &2 - Strube (2010) DAFSEIAASEH A
ANt FRoR - JOME ~ IIMM 1 JMBS = RHEAFI{E 2000 FLA
% > BHERAT—PAYHBESORL - & B =AW MME 22337 n] Ay
EE] °

HIY MME EESEIRE g - JOME, IJMM 1 JMBS = AT 73 5L
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#% 1£ Business Source Complete 1 Communication & Mass Media
Complete FiRERIET - ZRIMATE AR SR JOME |2 1994 FFLUFTHYHY
RR G 0 RIS ESE 58 HY Communication & Mass Media Complete &}
JEE - HUET 1988 A5 2016 FFH AT JOME, IJMM H1 JMBS = ZAHIT T
FRrAaEmSC > 3 1,038 & > HERMERYEEA > 41 Announcement ~ Editorial
Introduction ~ Annotated Bibliography Editorial Preface » Note ~ Call for
Papers - Valedictory -~ Commentary - Response - Book Review -
Editorial ~ Index - Editorial Board Forum - Special Issue on ZEIEEHTEE
o REAUERAS 842

= RS

Fo 7HETT MME SCRRETEIRABL AT - AbTsedIr 12 fEorfrs
H ﬁﬁﬁ%ﬁﬁﬁfﬁfﬁ AT FEEE - B FEER - R &
B~ BUR - Ew S~ BERIER - WIFTT A EARHT o K
EF‘%/UEJ%B@E’E%ZEE%EE% A DVE RS B o & VU IEPR B PAT 4t
Gt TR T -

(-) A¥%

BEEFEWFR I - REENARE > Al Rt ~ F5E - &
1% ~ EEH% (Hang, 2006; Lacy & Niebauer, 1995; Miller & Gandy, 1991;
Wirtz et al., 2013) - iBEERY T BUL AN % - (HERER = BHREAVESR - HIE
ABHFTER W & BUARAT A B ST 2 7SS S (International Standard
Industrial classification, ISIC) {ER4RiG{IE - IRIZZIERE - MME Wt5¢
/DS &N BHERE (information and communication ) FI1EEZERELFL iy
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JEEf) (professional, scientific and technical activities) FAEZR7rFHFLA]
PRI AR e e S o i E B E © ISICS8 BB HifEstzE 5 5 1SICS9
Ry R E U 1SIC60 RyfEif s i asE ; ISIC61 FyEaaflimaRAESE |
ISIC62 FyBRfsFHAESE © ISIC63 K& alddEs A=, ; ISICT3 /i &/ RH
FESE o Ham O S A B EEASAESE - QTR T ESEEIST,  Hw

NI BT - TRIRBSEESENTSE - RIS R T HAth ) - AR SEST

B PR -

(=) BHhiz

B AG B A R 5% AT BN B o0 A 4w S A A2 B S B B B
AETTERNS - DI S ARG SIS IT 2 S G AR g X A T
AEFISAIGR 55 € © 40 Lacy & Niebauer (1995) P& #LAGEURERTEH
HYBEmE A - IR B R 2 B0y R piiiie ~ SO, ~ B
o KRR AR - HM KRR EFBELERE - X4
Mierzjewska & Hollifield (2006 ) 35 36 FE FH 45 B &S i il s ~ & T
s (SRR A EE SR EGR L - Hang (2006 ) 7E53 T SR EIAY 2L AG SR E2
WFERs - AIZER Picard (2004) Frf iV EREEORIZE = (EEH4 - 77
REEmbIT - BRI - #EAIHSE - AEENAHE EEERTTERE MME
WRHIREES - RIEASIZE 2% Mierzjewska & Hollifield » YT B 3
RCPURR > oy Al SR A - B - R - HA - fEE RIRME
b ARIHFERVERS SO B SR A A4S ~ FROK - TGS - TSR -
BURFTEZ (Picard, 1989; Hoskins et al., 2004 ) ; {{EaS M G &
RIREH - mEH - MBEHE 178 - HEZHTE - BUAIESE

( Albarran, 2016; Chan-Olmsted, 2006a) ; {EHIFEHHAEHES ~ A
BE ~ BT ERE - BULESR - Zo0oUb%E (McQuail, 2010) 5N E
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PALAE =28 RIFIE At > anIFE R R R -

PRI ARG AR £ B e T ER A w] o) - Ao BEER T Y S NER R
Biorfr - e AR SRR FE SR AH AR B SR UF Ry oo ITHEZR - IESh > (EHREEAD
B SEHEME R HE CEEFR > ESSENARE - HEE
SR SBEERIERNVE RN > A5 IR RS - 4wt S0 HR
AR e TR 0 SCEkam L TP ERIAY L R - (F RIR GRS AR

(z) @y

AR ST $HEHE AT e AT E AT S A T4 -

DUE fig 5 72 SRS T WIR LR B 52 7 VA B 0 5 #B E ] - Hollified & Coffey
(2006) #&35%57H7 1988-2003 -#Y MME ZEAL0IZEs - Kbt 5e 057457
REE ~ BMENDRE A= - Sylvie & Weiss (2012) F5E07 744
H5F 2% Royal (2005) FrfiE FHEVELES » KEFGE 7500 /I R
% BEE ~ WEST - RIFEEIE ~ 5% ~ ROBEENG ~ ORI
HiEE VEFTSE © Borah (2017) AR RISESER Z A > Joffiss—FE
B BRI EMENEAE BEk 2N =0l - A
RS RILL BT > el@ o A IERER > FRAEE BRI
T SRR mARENTREE - A - WEST - K&
DUR A mIE E MRS AT ~ BEE (SRESEWTT) ~ FERhK - f2E
BEAS ~ (EZEbT5E ~ SUROTHT © M E BRSO - 53Rl
TN (GEREAHE) N EEMENT7E (S Em R S
) o HERFIAN VISR SEITAN A - SR EMTEE - R

=
REEJE ) (mixed methods) F1 T HAr |, WA{EEER] -
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() &4

TR s Fe e DSt BAL o A T4mts - (A VEFHEEZ R
BIGEET M FIET B A8 M Bl MME RHZEAV AR - 40 Miller & Gandy
(1991) SFRAELBEMRETIZEH » Journal of Communication NFiF4ist
3T AT R AT ER RS © KL Journalism Quarterly RIJH G
PR TS - Lacy & Niebauer (1995) AllE R CUREEE
TE RSB ERIG il RE G e S DU HE RS T EAUR AL » RRZH
ERREEN A2 IBE ISR - B T 0T # MME IR E(Lr i
o RIFERR 2 WA GRIEIHE 2 — -

AL IE L ERER FR] o BRI 4R B Em M 47a T ( Gravetter
& Wallnau, 2000; Warner, 2012) - g4 2 2Ol B4 BRIy
B BIan-rFeasy - thiry - A% -~ EAEBIRIME ~ REUTECS © #E
smétat HIE B e AR &k 2 [ & BT R R e EA AR
HIREA ARG REBGHISRET U705 » B R ITEMRITIRE ~ t e - BREY
g3 ~ MHRRELEERS (Tabachnick & Fidell, 2001) -~ PRIEEAHTFEREEM:
Wotim (S ESANIFEE W) RIS HREIE - RITHE ~ t &
JE ~ MR ~ SR ~ EER T - RESNT ~ EfETTREEA - St
S\ - A5 E MME SE(LiH9TH BB DHVET S8R AR EE T BR
FZAB 53 7708 > BRBER I "5t E&% 8 f1 T &0 ) W
I o

= ZORAHT

TEHEI TR ATAT > AT st B AR B TR & (S
gl o fR4% Wimmer & Dominick (2010) BV > 4RiG(EEFHEEEA
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10-25% HOHIES » ARBFEHIEL 100 &5 (12%) H5 fr 4R S #ETi
B o $H] Krippendorff’s alpha » [RIFy % gl o] LASESZ R/ MR AR i
EomiE - HE A R RV HIES0H (Hayes & Krippenorft, 2007) > 41
AWFEFEH Z %I - RiSEE S A S EE 48 b 78 2 RIEET
SRS T% > ML EBR A A HEE - S-SRl - th
¥ BOOIEERT - S ASUFE T EERR - AR EER
Epai RABURAEERN (0=86) ~ HimiER (0=85) ~ 5 ITE
(0=.76) fIEALHT (0=76) EZEFIGFH—EE -

HE > AWRER T TEE = REGMRCER ~ BEF RIS
FZE (word cloud ) - HHrEfR 34 F [0 & E PR E - BIEFEM
A~ BEERHEAS ~ BAFTIT AR R AL A S DU BT - A0 fer s O R A 1 88
b - R R B BIRE A A SRR E - R SBIE B S0 RedR

(dummy coding) » FFHEFTHEER T o ENRREIACRICFERRE B
B¢ HH B = R R RS Y R R AIHE - WEEER} » ARBH7EfE
MBI FET B EE BRI HEEE MAXQDA Analytics Pro

B2 IR ER D
— ~ R

AHFFELL MME  <HISR = A% 0 B PR ST A H R 25 PRZERIIR
MME H5eyEERF RS - H 1988 4 JOME BITFHE - MME b5t 23
—& EFAYEIES - FERIE 2000 FEE] 2012 4 0 BREE S bR 4R B B E
([ 1) - ELFERAGT - 1980 SEACPHIEERRR 11 7 ~ 1990 F£R4F
S 13.7 7R ~ 2000 FARRAT = EEFIF-FH 38.9 77 ~ 2010 SEUEF
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¥ 42 TR o ABHIUAESITHE Wirtz et al. (2013) AUSE(LEDRIEIAT ¢ 18
1980 FEAFALE @ EAHF AR MME SCEIS AL MISERER K - ER
ERRHVBIEAEL 1999 - UMM 317 » DU 2004 47 JMBS HHRA EHE
o NiE R T MR R E RS TAA LA 2R BT
(Chan-Olmsted, 2006a) - MHEHBHZEHE NN - AEFERIT - (15 MME HAH]
WK% B & #EAITT (Hollifield & Coffey, 2006) -

1 : BIfF MME #5% 1988-2016

60 120
50 100
43
& 40 80 =
i i
= 30 60 |m
H 20 40 ﬁ
\
10 20
0 0
D O DV PO A XL DO N ™0
P P D P PSPPI
N DT RIS AT ADT AR AT DT DT AT D
HRRED

m F A —e— REE DL

= R

AT s I R RS ORI R AR B TR S A
Lacy & Niebauer (1995) Ht=£FH 1988-1992 R » AALERBEE TR T
W AT VY pe AH BB 22 0 43 Bl && Litman - Busgterna - Picard - Bates £
Lacy » X4 Chambers (1998) thf5HH} Lacy ~ Bates i Brown ={712%
57 1988-1997 4F JOME HH[Em S 16% > ZATTEHE IR R AR/ RA
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A - [alRH 1988-2016 AFHFT =1-4fH - 843 FREwm>CH 605 firsE—{F
EARERE AN RIEEN R SCERE R 64% @ Hi/\KIFE R
9.4% > BN A EPEEHPIORESR - | HhPe 1 Picard #5R T
18 FEamoL » A 1988 FE—R o ERRET ERHCENV R TG - %
B B U G S R R BUR HEA T HY RS R AR s ~ wlAESE (40
Picard, 1988, 2016) - HE& 55 Ay Chan-Olmsted - # B 10 2 SV 34
it ~ ALY E (40 Chan-Olmsted, 2011; Chan-Olmsted & Litman,
1988) o MHFAE =Y Lacy Ml He &N 88 (2 SRV P Bise
RS #7 (40 Lacy, Atwater, Qin, & Powers, 1988 ) - HELEEVUHY
McDowell » 858 % SO FRAE RS S B BV > B & mhRiis ~ &
R zs ~ B RS (40 McDowell & Sutherland, 2000) - {HiS—f%
Mg > FEREB TR Chyi B2EEEEEE - R EHEENEBER
AR TS AR5 (40 Chyi & Huang, 2011; Chyi & Sylvie, 1998; Chyi &
Yang, 2009 ) -
BEAN - B EWIRIRE] © JOME K1 Journalism Quarterly HHYHERS LT
Eim LIFEIEEEEES (Lacy & Niebaver, 1995) > HIpAAFEAR[E
HIEE ot (Picard, 2006) - AWFZEt AR - FHINEEATE
ZZ T HAR  AHFTERR AR » BT ESN o RE
EHFTHEA MAXQDA » G HERREL 2 F 8 M MERA Y BE > 41 college
department ~ faculty F1 school 5 » 4552 communication HEH 263 2 » 5
— &z » media (127 ZX) & > journalism (105 X ) FF= > BEHLE
E‘:@?Jﬁﬁ THEA AR $8 5= (4 business, 98 ZX; management, 85 I{;

U DA ER I T SE A\ 2 B P B SRTE » CR4 > 50% (CR8>75%) #ii
B EEET L CR4 /P 34% %] 49% [ (CR8 firfd 51% F| 74% 2 f)
R gl » jfif CR4 < 33% (CRS8 < 50%) migii B2 (KEef L (Hoskins
etal, 2004) -
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economics, 69 ZX) AIZI/EIUES (F 1) - HIETR  #FREE=R
MME HHH|AYEE 8 sl & SR R i D » Bk A% ~ R s
Bl ENE

® 1 EERAXFES (KFEHF)

& = g
= e
= 5 §S
- =2 = g
E_C6 8=_8§S¢2
= — a— = L — |
= EE =gg ebﬁl‘ls E'glaw--
o o mas 3 & center gnemre =
= a o ” — w
=
=, = nlllic finance
- EMiciournaliSm "ty
= info administration
S in Ill'lllallllll international
= i
managemen
B A EEL Hortke BEF
communication 263 15.71 1
media 127 7.59 2
journalism 105 6.27 3
business 98 5.85 4
management 85 5.08 5
economics 69 4.12 6
information 49 2.93 7
mass 49 2.93 7
administration 35 2.09 9
telecommunication 33 1.97 10
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ENEEFTEEAIE R - SRR B EREENERE— Hb
3.3% > EEIEPERINIARSEPERE " > 5 1.7% > EEE GRS
P RERGHNSE = > 5 1.5% » PR BB - B R ST - B{EE
BB R » A —(EfEA ST IEE > BEEEEZ » Hinir
HIBEZE 73 Al Ry 5T ~ 1B ~ B BRAIREEY - 5 59.7% » H A SEEAYEm SOk
5 41.8% » AEfEEFIEE - BE - EREFEETEETIERANS - &
EL¥HE BBE R SEARETIEERE - AR - JERRFETALSE
B M5 E Bt oe 52 » W55 RE1E# Hellman & Soramaki (1994 ) Bff5¢3E
BUfsZ R FHE ~ #EEEE Seo (2007) JpAfr=ElA 4REEL -

e SVl

S EESEIER A SRR MME BHZC LIS R SEHSE 187 By
ARSE > SELEEBFIRL - FEREER (18.8%) ~ EHks (17.8%) ~H
fiFgE (15.8%) HYSEEEARBB—K (RT%R2) - STy
WoRE - BERGESERUIIMEENGR (HhRER ) BEE(L (F (7, 834)
=7.86 » p<.001 ] ; fHFIKE - RAEMNAEE (B=19 - p<.001) FIEHA
B5E (=14 > p<01) AR FIEEE BT fa] R IEEE - (A ERRE A
TS EE SRS - HELEAER -

ERAVEEE R E SR ERVE(L - Bt BHRERE L —EHEL
—H R AT AS E A - (2T 2000 FLUE - T ESEENT
Fe ) MEBBER - BEIT (% (9 vs. S17R) MBS AR
% (Dans, 2000; Saksena & Hollifield, 2002) -~ ZBEfRAI4EEE (Donahue,
Allen, & Larsen, 2000; Ha & Chan-Olmsted, 2001; Liu & Chan-Olmsted,

2 842 SCT o AR A BB o IR TR G BARSAT -
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2003) Z B s ACHYER S A i o 12 (e B i PR D A 48 PR A S
ARG AR R ImE S B E S R - TR EER
FRE BV AR EE BN - YRS A SRRV EL A o AT st A & BT « 28T >

2010 LAY MME A5 BRR P 2 SECLiRAyREE, - 372 T HAMHSE |

am L BRARRAE MME 2 224fy - il S ae B B R Ry — (B2 g SR AV IE
EiEELSEEM: (Achtenhagen, 2016; Kung, 2007; Wirtz et al., 2013 ) - [
Hb o EESEWZEHIR A SR LG 1R B — (B AG - SEEHRES - AT
Fell 2 I AG S (media industry as a whole) - &fEmHEHGILAG AEE B
FIFRAGESE - W EE A\ SR SR - 41 Lee (2010) FH&EZE
EARHCH RS A SR RS AR a2 2 > DUK Tolvanen, Olkkonene,
& Luoma-aho (2013) 73725 [ 5 2 iy S 4L G 728 SE Y S VA MR A B
-

*’ 2 ' EXFFRIREREN 2 ST BES

RE Horth REAE (R E

ISIC58 E#HFsE 150 17.8 01
ISIC59 E 5y 54t 70 8.3 .07
ISIC60 B 158 18.8 -.04
ISIC61 EEfiEER 54 6.4 -.03
ISIC63 & af4gEs: 53 6.3 19k
ISIC73 B2/ 37 4.4 .02
SRR 187 22.2 -.06
Hofhr 133 15.8 4%
4 842 100 842
SATL1%R? .05
F{H 7.86%%*

SR TR ) BRI o A ERRR - R TR Y
1> HAERE L GBRIBEEFR 2 FR » **p<.01, ***p<.001
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Y ~ BHERHESE

FEHEERIEZRTTH > ARTFEEE R EPE MME 9% 1 26k B BRI AR
i o MBS LB ERT - R R (12.5%) FIHMH
s (12.0%) BYER R G2 —  FHEZER (BT 3) - %7t
BEFITAE - BREEmERE SR HEE (L (F (3, 838) =20.63
p<.001 ) : {EFIHKE - AAEHE (=19 > p<.001) HIRLRMEE B
o] £ 8 IELL  COREER (B=-25 > p<.001) FOEFEE R (p=-15
p<.001) HEMIRFH 2IBESLE

® 3 | IEERIESREERRF R 2 Z LB S
KE Hortb B B

LR 287 34.1 25k
BT 349 41.4 UL
EEEsEE 105 12.5 - 15w
HoAth 101 12.0 .02
HaEt 842 100 842
SE1%R? 07
F1{E 20.63%*%*

C Y TEEEGR ) BRI EAIERRR o R TR oy
> HARE(EGRBRIEEE E0%R 3 FR © ***p<.001

Hrp o &OmMEmIER S - DIEEASR M - FTARE - iR AET R
FEAVHHHHEZS (Ramstad, 1997; Wirth & Bloch, 1995; Lacy et al., 1996;
Powers, Sohn, & Briggs-Bunting, 2014; Vizcarrondo, 2013; Lacy et al.,
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1988; Li, Lui & Chen, 2007; Gronlund & Bjorkroth, 2011; Picard, 1988 ) -
FEFEMHGI S - XA TS —1T R KB, (structure-conduct-
performance, SCP) f#A) » JEGE% MME WHZERYERA] - £ EHHE R
HEm L > BEmiEZRDURISE S ~ i EH - EEHEOMT - R
% (Fu, 2009; Hongjai & Sang-Woo, 2010; Chan-Olmsted, 2011; Malmelin
& Moisander, 2014; Huang & Heider, 2007; Kehoe & Mateer, 2015; Ha &
Ganahl, 2004; Picard, 2000) - DLanf®E Ry » MME B5E(E A4 iy
e ~ SRR~ SRREERA SRR o L E U B Ui Y o
o onfRAVE SRR SRS, A i o HAHSEY
PIEPSFESE - AR - B 2 ZESE (Ha & Chan-Olmsted, 2001;
McDowell & Sutherland, 2000; Oyedeji & Hou, 2010) -

KA E4E LI JE 18 L i 522836 > Mierzjewska & Hollifield (2006 )
feH MME HAF] s S BRSO B SR am S 5 T RAE U > B
a2 R B - HE DB REEERIIR AR - AT
B~ iR (FEH - At AREEEOIMER S RZH - H
g AR UM E R iE 2R LR 2 B AR ~ T s AT A
PR E 25T (Zott, Amit, & Massa, 2011) » MME £2%
FRAEPRET A (Rl R S R R AR T FUE Ty 1M - RS - DUMEE R
ORI 2 EIA /D MME 82218 EREE B EHIEI
B OHE A S B G O] R B SO B E (Aaker &
Keller, 1990) -

o~ WF5E ik

SHETTE )T A AT EEIE MME TS EE M 162 &
(192%) Rl Ror > BEREERT (17.5%) ~IR&GTT7E (15.7%) -~
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AREE (14.6%) HYSEEthEABE —p (FTIE 4) - BEDHRNY
BIEEZRTIZE 79 R ~ HEENE 63 7% ~ US54 7% ~ Hith 26 7% ~ %
FERK 26 1R ~ Wi 15 R ~ BE 11 R > SR 2 7~ BREE
BERak 2 R BIEE OB o PR R Im AR SOR R D - AAHE T HE
smARET - RIEATFZERMERY 10 RHY "SR, 1 T AREEEIRG S 3K
s THAL o (EISRZ BTN 30 5F -

TR ARE - BRI TABERREE S (F (10,
831) =6.26 > p<.001 ) : {HAIAKE » HAMf (p=.16 - p<.001) ~ ZFEHIHL
(B=14 > p<001) -~ FFEL (B=14 > p<01) -~ HEHF (P=14
p<.01) -~ RGJE (=09 > p<05) > Hplif i By 28 Ik
Eb o T HAM BT E T A IR VB - ARIT B HAIBH I
w5 - BAEE ST ERHET - HEE@E T - ERHEE -
RECHIFEETTVALE 2000 FELIRIEGE TR » 40 van Kranenburg (2001)
PRASEEE S E > EERREECRAE 1987-1997 SEEEHFATRAVETE
BRI S AR R2R > (E R HERISCFERIT A ATEE R - 40 Phalen
& Ducey (2012) &EEFhsOEMERE I - Hat L BB BEHRHVEH

HIGH -

SEREENE  TEEMY RIS —IsTTE > HE
BRI 2 SAHRE (B=-.10 > p<.01) - HEEVEWTIEE AR B bR
iy > 40 Busterna (1988) Gt AI&EREE HEYRCR ~ RELSRIS M
YA SR T 15 © 41 Kehoe & Mateer (2015) st BE R 40
BRI B ST 24 B TRE A R IV ZER - BRI
AHRDIEEIR © Wirtz et al. (2013) 7377 20,722 SEEFHF EHY MME H11]
s o o HAFE AN R By RS ~ (MM EE T > SRR
Bgeskds 17/\k= - AEES > BIFE MME W5e@RH BErTERIIEE
aa HEVERY AT > NS SCH B T EAYESS -
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’ 4 ARG ERBRERZSTERD

€31 B4yt R LRE

B =R

FEE 123 14.6 4%

Hhk 11 1.3 .06

W& A 15 1.8 .04

REERL A 147 17.5 -01
HESE M

RIS ENROE 26 3.1 4%

eSS 79 9.4 4%k

SRR 54 6.4 -.06
JEEFEH

L = T 63 7.5 08*

W E T E 162 19.2 - 10%*
HEsH

BETTE 132 15.7 .09%

HoAth 30 3.3 6%
4 842 100 842
SARL1%R? .06
F1{H 6.26%%*

C S T E ST ) B I
ot HAE L ARERIBE (AR 4 R -

 REIERIPERR - NI T A

*p<.05, **p<.01, ***p<.001

- 169 -



CRREFL . S-wel 2020871

7N~ Bk

mi% o AWPELREE D T AEERE MME bSefEE & by
RO RS T R T R - 842 fEawolh - SRS ~ MBS HE
(B EREIEERATA 492 % > SEERATSE (RTER S) - 11F
FMIEEEE R T or R M - ZESH - RRIEA—E L2
TH > SR H (46%) > HRBREAIE e 26% ~ dHER 7y
i 13% ~ MBI 6% © SR EHEZERAETELRN - H&
{bortram CHY 5% @ PERER T » BEEEIRIIRIE t 0E 9 R~ R
TE S~ NZEST 3R~ SEREOITRIGSR TS 2 - S5
EMERHTTEAE - AHFTRHER 10 RAVEIEG O T E AR
ity o 21w
WEZ TR ITACE - BERETET GRS B LT e
R BEE (L (F (5, 486) =14.81 » p<001 ] ; {EHIHKE » ZEDHT
(B=30 > p<.001) FIGHELLFE T (B=20 > p<.001) HYRFMEEELRE
fEIZIEEL - AHRCHE > KBRS (B=-.19 > p<.001) FIAHEAIAT (p=-12
p<.01) AUBARFRI 2R EE - #AIEEER - ZEHSHVE(L it E40%
I IEAERERE NN 1 A B AR et o fram SR 24 MRy
2 -
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&’ 5 E{LAREBRERZSTERD

KE [Epz)> AR L RE

Rt tEgEt
Ko 128 26.0 - 19wk
Heam it
FHER M 30 6.1 - 12k
AT 62 12.6 01
HAtrHEamariat 21 4.3 .07
HoAtir 588
ST R HT 25 5.1 20
BT 226 45.9 3%k
HaEt 492 100
L% R? 12
FE 14.81 %+

SRS T REIC ) B TR AL YRR o R T AR Oy
M7 > EFERLGRERIERE ER S FR © *p<.05, **p<.01, ***p<.001

&~ HEERRER

b £l 0] R (T FE TR © PR A B AR R e E tHAR
Fby ~ (FEER - EZRE ~ HEEER - It AN B L EmE
RIS Ry ] 2 HIE (E B0 (RS R B 2 L 7 st =
MME HfFE{E 2000 FLUEHASARCER » {H 2013 SERHRABGRRIIIS & /F
FHRAETEVEA - BLUEREEES © EEERIDESEE - &
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W BRI RRS RIS HREY « ARER R ;
BRI E LU BB IR - KBRS - RE % - BEERRA
5 HPR LRI R S E TR - FBE e
SO AT TGRS - (RSB SR T AERRI I - BhRER M T
= MME B9EimE & RaERs i S IELAgE SRS as  BEE
{773k  EE  EESEOE - BEWIUE RRUNE | RIES O
AIsHE R ST RALTISE - HAJ3ER - MME BI%EfE 1988 5]
2016 SEEALE 4 BIZIEE L -

AR AT T A MME FZE a7 USRI S R © — 2
SIS RIS ERARITA o B0 o RIS B
SHELRE (Borah, 2017) » MME 3SR = B3 - BUEAS » 24T (5
F - PR GRS SRR BB S B % o /D ol A S P S ot
AT R BTSN MME 3 o ABFZE0EHE Kung (2007) Al
Achtenhagen (2016) KJHZE » MME S (752K = s 196E 11 » (0
YRR TTAE KR A S i A KR B R R
(ATAE T - BEBISGR » Kinjo & Ebina (2015) SERSMHTE (@it
F) 4 BTSSR F AU o G R ION M B R Y
WERZ - FE ot MME BRI » SFS e VIR,
T, TR BT S WOREE o 0 R R R
% o BEREZREETIZTEN R o (HEH MME Bt R
Joik A « H S TTRES -

1% Miller & Gandy (1991 ) F1 Wildman (2006 ) HYERE » {EHf%
EERLL MME BISERGIER 1970 0 REPLERLE - B EERE
SO T TR SR o B MME BRI BRI LR ES A
HI% - DUF B He 2 e MME SR TEH -
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~ =R MME %00 BB HA I W A i A S B 22 (JRED
IJMM F1 JMBS) - ifi HiEW AW Z &R BT - (AFERE
BB T R® S o b4 TEEE > 41 AEIMC
MMEE -~ ICA MIS ~ IMMAA > &2 5 R T - KO il > &
H#y MMEE ¥ 2 fE 2014 4 5 % - f0 A Bl ¥ 8l 2%
(‘entrepreneurship ) HYTTZE » I8 4R & R (R L4 48 3 1) 2 =) 4
i~ AR EIRI BRI - TR R E R AR
EigEh
- Bl MME 2 AT MmEER - BONFIHEEN - B2t
BAAE o SMNER ST A Hr A - Ao B K RE Y o [ e s 22y
(3 e R B2 SR — 11y 22 B — 4RI RS ) 7 2015 4FIESK
HHE SO B T Y ZE B AN AR R 458 > 2017 SRR
s [BURERFT ~ TR A 2 5T B A S0 -
~ BAfF RS I A F - BBl Achtenhagen (2016) FY#EES -
BEZR MME 50 1 B S R AOR MG > PO S 2y
AR — RO E R E A HARATRE A
REHN AR - A AR E B E IER MME B ssiay -
RSN FEIFHASRET  ENRARE - RN BT LR
(Fidler, 1997) - Rt REEE M - W50 ~ IBA - B
oG MAEEL LRSS FARE - RAGH SRS R —(E
O EEAIZE TR0 - 2017 4F3EE] 2000 255 EAZA 1 E]
S BLAERL T R EEELTE Google fil Facebook #ETTHEEERIRE » IR
2018 4 AT&T #1 Time Warner FYPEREZE » # 0] LITEHIEE 251
BHEs (A ESEBLHAE R AT -
- EERS RV R A RIS T S M AERS S EHI1TY > +1BF
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/NG~ AT SRR ~ TSR EREORIE I - BRI e
5 [ S5 5 2 (RN IR R SR ¥ MME [ HYBEE -

N~ BHGERIRAE 21 SR RFEDYERI A @ > SG TTEhEENAT B
ke R ~ R (BRI - RO REE - A TR
O PIRAE - EEEE - BEEE A~ XR (extended reality ) ZFHYfE
F > AR AR SR ERED - AHRBHEY MME 5T A0 FE A 1T
Ao

AR ZRGHZE VA= (—) MME 326 FUg HIRAE AN
A =REPEEAT o - 2 A BRI 72 th o A A Bt (SR 2 HE R AE Ay
HAHI > 40 Journalism and Mass Communication Quarterly, Journal of
Broadcasting and Electronic Media, Journal of Business Research % - ZRTf
bsEsaE rTRE iR 7T - R IE B =K MME <HIAYRZ LB
AT > tEEREE R LR HIEEE « () #E MME 183582 LARL
PSR Ry RS ERER G ORI TR - (SR ST RE st T B
Sy ELMEELES o AT ZE R EHEES (£ - DSR4 a4 Bl MME
BHFEAFERF RS - RARBHFT AT DA B BARE A LR R - MU TR T
AIELECESRE - (=) AWPSULAREEZEL RIS MME T4 A -
BB - EEEEERE > 842 Bt o A 18 BIE—EE
KEEZEE > 5T 2% (41 Huang & Wang, 2014; Lee, 2010; Li, Liu, &
Chen, 2007 ) -

174 -



B2 400 3 00 2 R 2 (5RAT 1 1988-2016

W

ZE&H

Aaker, D. A., & Keller, K. L. (1990). Consumer evaluations of brand extensions. Journal
of Marketing, 54(1), 27-41.

Achtenhagen, L. (2016). Developing media management scholarship: A commentary to
Picard and Lowe’s essay. Journal of Media Business Studies, 13(2), 117-123.

Achtenhagen, L., & Mierzejewska, B. (2015). The development of media management as
an academic filed: Tracing the contents and impact of its three leading journals. In
G. F. Lowe & C. Brown (Eds.), Managing media firms and industries: What'’s so
speical about media management? (pp. 23-42). Heidelberg, DE: Springer.

Adams-Bloom, T., & Cleary, J. (2009). Staking a claim for social responsibility: An
argument for the dual responsibility model. The International Journal on Media
Management, 11(1), 1-8.

Albarran, A. B. (1996). Media economics: Understanding markets, industries and
concepts. Ames, 1A: lowa State University Press.

Albarran, A. B. (2002). Management of electronic media (2™ ed.). North Texas, TX:
Wadsworth Thomson Learning.

Albarran, A. B. (2016). Management of electronic and digital media (6™ ed.). Boston, FL:
Cengage Learning.

Alexander, A., Owers, J., & Carveth, R. (Eds.). (1998). Media economics: Theory and
practice (2™ ed.). Mahwah, NJ: Lawrence Erlbaum Associates.

Borah, P. (2017). Emerging communication technology research: Theoretical and
methodological variables in the last 16 years and future directions. New Media &
Society, 19(4), 616-636.

Busterna, J. C. (1988). Welfare economics and media performance. Journal of Media
Economics, 1(1), 75-88.

Busterna, J. C., Hansen, K. A., & Ward, J. (1991). Competition, ownership, newsroom and
library resources in large newspapers. Journalism Quarterly, 68(4), 729-739.

Chambers, T. (1998). Who’s on first? Studying the scholarly community of media
economics. The Journal of Media Economics, 11(1), 1-12.

Chan-Olmsted, S. M. (2006a). Competitive strategy for media firms: Strategic and brand
management in changing media markets. Mahwah, NJ: Lawrence Erlbaum
Associates.

Chan-Olmsted, S. M. (2006b). Issues in strategic management. In A. B. Albarran, S. M.
Chan-Olmsted, & M. O. Wirth (Eds.), Handbook of media management and
economics (pp. 161-180). Mahwah, NJ: Lawrence Erlbaum Associates.

Chan-Olmsted, S. M. (2011). Media branding in a changing world. The International

+ 175«



CHEEFT . Fowwl 2020877

Journal on Media Management, 13(1), 3-19.

Chan-Olmsted, S. M., & Litman, B. R. (1988). Antitrust and horizontal mergers in the
cable industry. Journal of Media Economics, 1(2), 3-28.

Chyi, H. 1., & Huang, J. S. (2011). Demystifying the demand relationship between online
and print products under one newspaper brand: The case of Taiwan and the
emergence of a universal pattern. Asian Journal of Communication, 21(3), 243-
261.

Chyi, H. L., & Sylvie, G. (1998). Competing with whom? Where? And how? A structural
analysis of the electronic newspaper market. Journal of Media Economics, 11(2),
1-18.

Chyi, H. 1., & Yang, M. J. (2009). Is online news an inferior good? Examining the
economic nature of online news among users. Journalism & Mass Communication
Quarterly, 86(3), 594-612.

Coase, R. H. (1950). British broadcasting: A study in monopoly. London, UK: Longman.

Compaine, B. M. (Ed.). (1979). Who owns the media?: Concentration of ownership in the
mass communications industry. White Plains, NY: Knowledge Industry
Publications.

Dans, E. (2000). Internet newspapers: Are some more equal than others? The International
Journal on Media Management, 2(1), 4-13.

Dimmick, J. W. (2003). Media competition and coexistence: The theory of the niche.
Mahwah, N.J.: L. Erlbaum Associates.

Dimmick, J. W., & Rothenbuhler, E. (1984). The theory of the niche: Quantifying
competition among media industries. Journal of Communication, 34(1), 103-119.

Donahue, G. A., Olien, C. N., & Tichenor, P. J. (1985). Reporting conflict by pluralism,
newspaper type and ownership. Journalism Quarterly, 62(3), 489-499.

Donahue, H. C., Allen, C., & Larsen, E. (2000). The resolution of digital television: How
HDTYV and must-carry hindering the return of the analog television spectrum. The
International Journal on Media Management, 2(1), 38-45.

Doyle, G. (2002). Understanding media economics. London, UK: Sage.

Dyson, K., & Humphreys, P. (1990). The political economy of information: International
and European dimensions. London, UK: Routledge.

Fidler, R. (1997). Mediamorphosis: Understanding new media. Thousand Oaks, CA: Pine
Forge Press.

Fu, W. (2009). Screen survival of movies at competitive theaters: Vertical and horizontal
integration in spatially differentiated market. Journal of Media Economics, 22(2),
59-80.

Garnham, N. (1990). Capitalism and communication: Global culture and information.
London, UK: Sage.

Grannis, C. B. (1967). What happens in book publishing. New York, NY: Columbia
University Press.

- 176 -



B2 400 3 00 2 R 2 (5RAT 1 1988-2016

Gravetter, F. J., & Wallnau, L. B. (2000). Statistics for the behavioral science (5™ ed.).
Belmont, CA: Wadsworth.

Gronlund, M., & Bjorkroth, T. (2011). Newspaper market concentration, competitive
pressure and financial performance: The case of Finland. Journal of Media
Business Studies, 8(3), 19-50.

Ha, L., & Chan-Olmsted, S. M. (2001). Enhanced TV as brand extension: TV viewers’
perception of enhanced TV features and TV commerce on broadcast networks’
web sites. The International Journal on Media Management, 3(4), 202-213.

Ha, L., & Ganahl, R. (2004). Webcasting business models of clicks-and-bricks and pure-
play media: A comparative study of leading webcasters in South Korea and the
United States. The International Journal on Media Management, 6(1&2), 74-87.

Hang, M. (2006). The history and development of media economics research in China.
Journal of Media Business Studies, 3(2), 23-39.

Hayes, A. F., & Krippendorff, K. (2007). Answering the call for a standard reliability
measure for coding data. Communication Methods and Measures, 1, 77-89.
Hellman, H., & Soramaki, M. (1994). Competition and content in the U.S. video market.

Journal of Media Economics, 7(1), 29-49.

Hollifield, C. A., & Coffey, A. J. (2006). Qualitative research in media management and
economics. In A. B. Albarran, S. M. Chan-Olmsted, & M. O. Wirth (Eds.),
Handbook of media management and economics (pp. 573-600). New York, NY:
Routledge.

Hongjai, R., & Sang-Woo, L. (2010). Effects of mergers and competition on consumer
benefits in the multichannel video programming industry in Korea. Journal of
Media Economics, 23(2), 68-89.

Hoskins, C., McFadyen, S., & Finn, A. (2004). Media economics: Applying economics to
new and traditional media. Thousand Oaks, CA: Sage Publications.

Huang, J. S., & Dai, J. (2015). Comparing the competitive advantages of leading news
sites in mainland China and Taiwan. Chinese Journal of Communication, 8(2),
142-159.

Huang, J. S., & Heider, D. (2007). Media convergence: A case study of a cable news
station. The International Journal on Media Management, 9(3), 105-115.

Huang, J. S., & Wang, W.-C. (2014). Application of the long tail economy to the online
news market: Examining predictors of market performance. Journal of Media
Economics, 27(3), 158-176.

Kehoe, K., & Mateer, J. (2015). The impact of digital technology on the distribution value
chain model of independent feature films in the UK. The International Journal on
Media Management, 17(2), 93-108.

Kinjo, K., & Ebina, T. (2015). State-dependent choice model for TV programs with
externality: Analysis of viewing behavior. The Journal of Media Economics,
28(1), 20-40.

<A77 -



CHEEFT . Fowwl 2020877

Kung, L. (2007). Does media management matter? Establishing the scope, rationale, and
future research agenda for the discipline. Journal of Media Business Studies, 4(1),
21-39.

Lacy, S., Atwater, T., Qin, X., & Powers, A. (1988). Cost and competition in the adoption
of satellite news gathering technology. The Journal of Media Economics, 1(1), 51-
59.

Lacy, S., & Niebauer, W. E. (1995). Developing and using theory for media economics.
The Journal of Media Economics, 8(2), 3-13.

Lacy, S., Shaver, M. A., & St. Cyr, C. (1996). The effects of public ownership and
newspaper competition on the financial performance of newspaper corporations: A
replication and extension. Journalism and Mass Communication Quarterly, 73(2),
332-341.

Lacy, S., Sohn, A. B., & Wicks, J. L. (1993). Media management: A casebook approach.
Hillsdale, NJ: Lawrence Erlbaum Associates.

Lee, Y.-C. (2010). Business process reengineering within the media industry in Taiwan.
The International Journal on Media Management, 12(2), 77-91.

Levin, H. J. (1958). Economic structure and the regulation of television. Quarterly Journal
of Economics, 72(3), 445-446.

Li, S. S, Liu, Y.-L.,, & Chen, C.-H. (2007). Market competition and the media
performance: Reexamining the media performance of the cable television industry
in Taiwan. Journal of Media Economics, 20(3), 189-210.

Liu, F., & Chan-Olmsted, S. M. (2003). Partnerships between the old and the new:
Examining the strategic alliances between broadcast television networks and
Internet firms in the context of convergence. The International Journal on Media
Management, 5(1), 47-56.

Malmelin, N., & Moisander, J. (2014). Brands and branding in media management-
Toward a research agenda. The International Journal on Media Management,
16(1), 9-25.

McCavitt, W. E., & Pringle, P. K. (1986). Electronic media management. Boston, MA:
Focal Press.

McDowell, W. S., & Sutherland, J. (2000). Choice versus chance: Using brand equity
theory to explore TV audience lead-in effects, a case study. Journal of Media
Economics, 13(4), 233-247.

McFadyen, S., Hoskins, C., & Gillen, D. (1980). Canadian broadcasting: Market
structure and economic performance. Montreal, CAN: Institute for Research on
Public Policy.

McQuail, D. (2010). McQuail s mass communication theory (6™ ed.). London, UK: Sage.

Mierzjewska, B. 1., & Hollifield, C. A. (2006). Theoretical approaches in media
management research. In A. B. Albarran, S. M. Chan-Olmsted, & M. O. Wirth
(Eds.), Handbook of media management and economics (pp. 37-66). Mahwah, NJ:

- 178 -



B2 400 3 00 2 R 2 (5RAT 1 1988-2016

Lawrence Erlbaum Associates.

Miller, D., & Shamsie, J. (1995). A contingent application of the resource-based view of
the firm: The Hollywood film studios from 1936 to 1965. Academy of
Management Proceedings, 57-61.

Miller, K. M., & Gandy, O. H. (1991). Paradigmatic drift: A bibliographic review of the
spread of economic analysis in the literature of communication. Journalism
Quarterly, 68(4), 663-671.

Mosco, V., & Wasko, J. (Eds.). (1988). The political economy of information. Madison,
WI: University of Wisconsin Press.

Owen, B. M., Beebe, J. H., & Manning, W. G. (1974). Television economics. Lexington,
MA: Heath.

Owen, B. M., & Wildman, S. S. (1992). Video economics. Boston, MA: Harvard
University Press.

Oyedeji, T., & Hou, J. (2010). The effects of cable news outlets’ customer-based brand
equity on audiences’ evaluation of the credibility of their online brand extensions.
Journal of Media Business Studies, 7(1), 41-58.

Phalen, P. F., & Ducey, R. V. (2012). Audience behavior in the multi-screen “video-
verse.” International Journal on Media Management, 14(2), 141-156.

Picard, R. G. (1988). Measures of concentration in the daily newspaper industry The
Journal of Media Economics, 1(1), 61-74.

Picard, R. G. (1989). Media economics.: Concepts and issues. Beverly Hills, CA: Sage.

Picard, R. G. (2000). Changing business models of online content services: The
implications for multimedia and other content producers. The International
Journal on Media Management, 2(2), 60-68.

Picard, R. G. (2002). Media firms: Structures, operations, and performance. Mahwah, NJ:
Lawrence Erlbaum Associates.

Picard, R. G. (2004). The development of media economics: History, tradition, and
approaches. Media Economics & Culture, 2(2), 7-23.

Picard, R. G. (2006). Historical trends and patterns in media economics. In A. B. Albarran,
S. M. Chan-Olmsted, & M. O. Wirth (Eds.), Handbook of media management and
economics (pp. 23-36). Mahwah, NJ: Lawrence Erlbaum Associates.

Picard, R. G. (2016). Subsidised news sounds good, but is no panacea to news industry
challenges. Journal of Media Business Studies, 13(3), 136-139.

Picard, R. G., & Lowe, G. F. (2016). Questioning media management scholarship: Four
parables about how to better develop the filed. Journal of Media Business Studies,
13(2), 61-72.

Powers, A., Sohn, A. B., & Briggs-Bunting, J. (2014). Family-owned newspapers: Filling
niches in local U.S. communities. Journal of Media Business Studies, 11(2), 79-
91.

Ramstad, G. O. (1997). A model for structural analysis of the media market. Journal of

« 179 »



CHEEFT . Fowwl 2020877

Media Economics, 10(3), 45-50.

Ray, R. H. (1951). Competition in the newspaper industry. Journal of Marketing, 43, 444-
456.

Ray, R. H. (1952). Economic forces as factors in daily newspaper competition. Journalism
Quarterly, 29, 31-42.

Rogers, E. H. (1981, May). Methodology for meta-research. Paper presented at the
Presidential address at the conference of the International Communication
Association, Minneapolis, MN.

Royal, C. (2005). A meta-analysis of journal articles intersecting issues of Internet and
gender. Journal of Technical Writing and Communication, 35(4), 403-429.
Saksena, S., & Hollifield, C. A. (2002). U.S. newspapers and the development of online

editions. The International Journal on Media Management, 4(2), 75-84.

Schiller, H. 1. (1969). Mass communication and American empire. New York, NY:
Augustus Kelly.

Seo, S. (2007). Triple-play competition in the U.S. telecommunications industry:
Exploring cable operators’ adoption pattern of triple-bundled services.
International Journal on Media Management, 9(1), 1-8.

Smythe, D. W. (1960). On the political economy of communications. Journalism
Quarterly, 37(4), 563-572.

Steiner, P. O. (1952). Program patterns and preferences, and the workability of
competition in radio broadcasting. Quarterly Journal of Economics, 66(2), 194-
223.

Strube, M. (2010). Development of transnational media management research from 1974-
2009: A propositional inventory. The International Journal on Media
Management, 12, 115-140.

Sylvie, G., & Weiss, A. S. (2012). Putting the management into innovation & media
management studies: A meta-analysis. The International Journal on Media
Management, 14(3), 183-206.

Tabachnick, B. G., & Fidell, L. S. (2001). Using multivariate statistics for the social
sciences (3™ ed.). New York, NY: HarperCollins.

The top 30 media owners in the world (2017, May 2). Marketing. Retrieved November 11,
2018 from http://www.marketing-interactive.com/the-top-30-media-owners-in-the-
world/

Tolvanen, K., Olkkonene, L., & Luoma-aho, V. (2013). The legitimacy of the media
industry -- What do advertisers expect? Journal of Media Business Studies, 10(2),
17-37.

Tyson, M., Covey, J., & Rosenthal, H. E. S. (2014). Theory of planned behavior
interventions for reducing heterosexual risk behaviors: A meta-analysis. Health
Psychology, 33(12), 1454-1467.

van Kranenburg, H. L. (2001). Economic effects of consolidations of publishers and

- 180 -



B2 400 3 00 2 R 2 (5RAT 1 1988-2016

newspapers in the Netherlands. Journal of Media Economics, 14(2), 61-76.

Vizcarrondo, T. (2013). Measuring concentration of media ownership: 1976-2009. The
International Journal on Media Management, 15(3), 177-195.

Wasko, J., Murdock, G., & Sousa, H. (Eds.). (2011). The handbook of political economy of
communications. Malden, MA: Wiley-Blackwell.

Warner, R. M. (2012). Applied statistics: From bivariate through multivariate techniques
(2™ ed.). Thousand Oaks, CA: Sage.

Webb, G. K. (1983). The economics of cable television. Lexington, MA: Lexington Books.

Wildman, S. S. (2006). Paradigms and analytical frameworks in modern economics and
media economics. In A. B. Albarran, S. M. Chan-Olmsted, & M. O. Wirth (Eds.),
Handbook of media management and economics (pp. 67-90). Mahwah, NI:
Lawrence Erlbaum Associates.

Wimmer, R. D. & Dominick, J. R. (2010). Mass media research. Belmont, CA
Wadsworth Publishing Company.

Winick, C. (1966). The television station manager. Advanced Management Journal, 31(1),
53-61.

Wirth, M. O., & Bloch, H. (1995). Industrial organization theory and media industry
analysis. Journal of Media Economics, 8(2), 15-26.

Wirtz, B. W., Pistoia, A., & Mory, L. (2013). Current state and development perspectives
of media economics/media management research. Journal of Media Business
Studies, 10(2), 63-91.

Zott, C., Amit, R., & Massa, L. (2011). The business model: Recent development and
future research. Journal of Management, 37(4), 1019-1042.

+ 181 -



CHEEFT . Fowwl 2020877

A Meta-Research of Media Management and
Economics: 1988-2016

J.Sonlenang*

ABSTRACT

Media scholars have largely ignored or intentionally avoided the effects
of economic forces, but things have change dramatically over the past few
decades. With the emergence of information and communication
technologies, greater media globalization, and the changing behavior of
audiences, a specific application of economic and managerial laws and
theories upon media industries and firms becomes increasingly more crucial.
Meta-research focuses on a synoptic analysis concerning research in media
management and economics, by pointing out its current state as well as future
areas of research. This study reviewed 842 articles from three core
international journals - namely, Journal of Media Economics, The
International Journal on Media Management, and Journal of Media Business
Studies - spanning from 1988 to 2016 according to the year of publication,
background of author(s), industry studied, theoretical base, research methods,
and data analytics. The main results show that: (a) the demand for media
management and economics research has gone up annually ever since the
year 2000; (b) author concentration has almost disappeared, but more than
40% of first authors are from the Unites States; (c) the research on traditional
media is still the majority, but studies of information and Internet industries

and studies of other issues have increased year by year; (d) the volume of

" J. Sonia Huang is Associate Professor at the Department of Communication and
Technology, National Chiao Tung University, Hsinchu, Taiwan.
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media management research is greater than that of media economics research
and growing over time; and (e) non-empirical qualitative studies account for
a considerable amount overall, but exhibit a downward trend. The conclusion
summarizes the research results and derives future trends of media

management and economics.

Keywords: international journals, media economics, media management,

meta-research
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