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AT BB Y REA SR L P DRV REARAF LR Y RS

AP RS R an S [SEHVES SRS Rl & BT R SR A 2 R BRI AS SRS R AT
BN —IBEZIMRZINVE R - (i —inEREEa » FrilBITE gy
frBUEEHVEE T ES X - HOBIRAYZERTHY O 8 S B H R
Ryl Re SV H R E B FE A ARG o T B IS T T R, TR
B BRI - | T H GBI S - (AR (AW
B ERNY ) BIEE LSRR = R )y > R AEEERE T RIEEA
E%E ; (Rosen, 2006; Jermyn & Holmes, 2006) - #3453-HHZE BRI AR
A T AR (user) SERESAMUEIEE IR NHIRIEEA
B BRSO RS R e A YRR N T 5 RS - (e —EfE
& E2EbT TRITEN , (audiences) HEREANESE "AR, ~ Tt
B TR S EEENE ENFE (Carpentier, 2004) o i T
REIEE A BHZEHY 26 e RS Bl R 22 ]

ARFE > (BT M ERE T - BB AT AVRE A B RT SRIT R0 ? AR
LA 2010-2014 FECOHRIZEL T & Eet EE B ARRIstETE s
AYBEEE A\ Bt @ | (Transforming Audiences, Transforming Societies ) 5
BLEG RO E RIEOMN RG2S AT R AT 98 SHIs AT #T B4 - #EIE
e R P4 BT A 9e Y B (R BT B RIS -

= TEERhAIREE AN E , AUETESRE
ECNERSMARENE =

FEERRETL  mEAEE 485 / TEE)R , (administrative school )

'OEEGRA CHEAEERD ) AR JURMEA T EEEIES | (media ecology)
Fres T MERIRER | (VRS » AR S ST B P P RS BB A A 1
S EERS - EHERYIE Rl By New Media Environment ( Press & Williams, 2010)
I, New Media World (Nightingale & Dwyer, 2007 ) -
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EAEOM " HEHFIEEIR ) (eritical school) —JT¥fIrAYFRAL » S H IR
TENAE S EARHVEGER « ERSEE RS RIERT - 810avJ77E%K
HIE RIS R BRI R RS - BN ERE 5 i [ A PRt 1
Y ~ SERERMEATEAYARIS ~ FRAE S LI ZE AR A ARE R R R EE 7Y
A RSV o EREEE S RS A Lh o B R BLA B v B B R
2% » PR AR ARILER(H IR BRI S5 B0 F R B RAVHERY » # 2 S T
Iy ] (Katz & Peters, 2002 ) o

2 RS H Bl THIIARE A EEATH o —J7E
R B 2 R E B [FI B RS AR 9E DT ARVAE &R » DU #ERA ST
EEYANET (Schroder, Drotner & Murray, 2003) © S5—75TH » fEECNA
i BB MR L EIRVESE - )& BRVRFEMIRES o EE7ERIEEA
WZeeEss » BON=1-8REIHVAE B BRIIRERESE » EE—EBIRA IR
(GO H 5 R [ERYRHE S S E SIS B LR ST I R 4R AR [E] 3
HREH LRSI E (Bilandzic, Carpentier, Patriarche, Ponte,
Schreder, Vossen & Zeller, 2011) - * fFiSkErVEMS T » B8 TECN
HEFIERIR § 1 R—(EEEA YIRS - A FHE & F AR R RION SRR ST
HIRFHL

TEERMTARESEE Y 73 BRYIEIR - BOMERE WA BT e —(EORFF 2
ot R Bl EHBON EREE T [F S - (REBUNEREEEEENE
a4 - (BRI BRI feat = IR - PR 7 &R E 2 A
B REBUN BRI E ) » L -FFEARRR - BEEON—E
{EHERRAYIONE » TERHECRAEZE N AV RS2 4R 4% R BT 25 - 2005

P OREE L A TUERIATHLE - R PEPEYR - MERARIEE A L E R E S
e R > FHEETIETE oV R IR AT LSS SO BT o > HAqth 2 22 A el B
AWZE R B —F A % (Bilandzic, Carpentier, Patriarche, Ponte, Schreder, Vossen,
& Zeller, 2011, p.183) -
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R ITAEON EHE 2 B2 5 2¢ ( European Communication Research
and Education Association > f&f% ECREA) ZEUCH HFim KV {ERE
WgeEse - Tak 21 [EEES T - %2 EHAREMTEs - BEEE
EHZRAERL - REGHARZ T AR EE) - fEBUNERBEFREAEIZH
e AN EEZER T EA R PE A Bt E ,  ( Transforming
Audiences, Transforming Societies » fifE TATS ) HscetEIFEHZ%EE
AYRSEE A\ Bl 2524 (Audience and Reception Studies Section) 7F
BONFIEE S E N ERYEUNFI S ERiT &/F5 T2 (European Cooperation
in Science and Technology - fi&ifg COST ) FEEIIIEER « % @iF T
FFE ~ EEFIIFEEE Geoffroy Patriarch [F]RHET: TETEHAT A - (£
ECREA CAHVETHERS » ZatEWS | T & BRTE AT EIRET R 25
FONEE - mEOPEC T ZRE 33 (ERUONEIZERY 320 A3 [E 2B E AR
5o B EARHRENE R GRS - EEON I 2 BIFEERET e L2
ZERAY > SR T BOMERE T B BRI ~ RN EREEE T EEE Y
277 e

T BRI EME R S E T R4S R B S i 2R Y
FTEERSE - DUR 21 AL DURBOHEIRAE "M, (Rifkin, 2004) °
HUELS NEOTESRMNBUAR T ~ UK AT RHER B EIRE - £
A ERIR B S ERIR A S B AR b o B RSB R TR
Ry TERBHITE LA EAYERE - ZETERVRE I BtteR e  EEEEN
TR EEE T RS AV B ERRIRE T - HEEA BRI AR
RS AV A RIS R - PR D R A BAEION L& ~ SUBRIBUASIEAY

TR CEONES | R T REE | BT - B Rifkin (2004) (0RE T
B ) REEARE S - B HEREROCRES . TN, AIERET
REATRIRETT - AR TTSEPTRF AR -
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A%, (COST Action 180906, 2010) - HAGZHKER » #Zat Ay HAR
T ¢ EHRBIEE AR ¢ SSERITE AR AVRTTEREE ¢ TR H
SREFIR (AL G TR B / SEHIZE AT FRER ~ FTEEEE Y
Frap)  HEERTHVERITIERIRERE © SRR B R ALY 3
HEEONRIIE AL ERVERE - fERTHEAVEIRFREET - 2B
T UUETAEER - oy RIBR R PUE EREAVEASE ¢ (1) B -
REME ST (2) BFIEEANEEIRSE © (3) H B EREE
ey RELE G R HEETEIER - (4) BITE NSRBI GRS -
fi£ 2010 4= 3 HZE 2014 £ 2 A > B(EEFEFHE T 6 AE ~ 9 KTIEY;
FObFES& LUK, 14 ZAERAEVER T ES) - MIBEETER L ~ F5E - SE A
HRAEERE TSR T RENIRRA - iR B —EREEAREEHIK
Rt Feat & - ERVERHET SO A ERRER AR E E S B A
BB E NP AR E R L

B "EERGRRREARLE, HERS
BHRETEER

Ame Y2

HER TEAR AR N STEERTRIR 2 SR - AR ]
REEAIRARIEAN 2 M 4HZ T ERVER I T3 3R « Fy o i B Ay Bl
BREES - ASORDEZ RIS 2R A - ZIRN AR A E L giREE
MR EEIR (G - RS2 SRR AR L B S AREE H IR S
{ELEY) - R BERF AR E (F— B AR S - MR B
A EEBNT G BEEETEN -  FABEEEAE 0 XNEEETE

(Karl Marx) 1285 (Emile Durkheim ) Ay Byt €& g2 B AR - Karl
Mannheim £ Max Scheler FY4% #1551 € E2EHEL ~ Robert Merton FYLf
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fE T Ft IR » DU Peter Berger £ Thomas Luckmann BBy 4%
FEAE AR S 2 H A (McCarthy, 1996; Zammito, 2006) © ¥T4F
R IS E A —(E AR T A2 | ARt e iy BEE - BIHEAIER
Ti—E Tt EEAEY) - BHHETEER B S ER B
TR BIZ T2 (Dant, 1991; Keller, 2010) -

7 TE Rysm iy R0 o AR 1188 A SRR A AEE
(1) MR EamEERYEY) - 16 B mrakaVam il I Fig e i B R4S
> MEESE A ENESER (articulation) HYBIREMEE 5 (2) 1EA1
MAEm AL ETE T AR EIIE Y E BRI RE N Gl FE S R R
F o Rl 2EGER TIFEIRVERTS ) AUBHEERE ST > (3) FIFRAY
s A R B P AR R E VBRI ARAS 2 - WL EA A S ARGE A
HEURV O RS (Xu, 2013) -

WEE—E R AR OIRER © BTt E g s
REAEIHTT ? I EE T ERRYE T B4 ? 15 B il B a8 A EkE
Tt gEE ? BRIMNE - wfsEetETR - TREEA AVRESEL—EA
HZEMFEN " IFEHIAETE o (Carpentier, 2004) » SEUAI{EERT A
H R 0 R HBIROMNAY ST AR I+ E e Aikés ~ IR ERAVRES 2

A BARERE - ST ZERECURR T T A TITSE - B %
&1 B e AR T EE AR AR S A SR R E R B2 SOAS - B ERFEHY
ELHREE AL S ARES AT 00T - EHREZETEN S BEE R G BARE
YR B B S B R - I e SR AR T ao sk 1 S PSR IEEt
= TEMSETE AR ORI T SRSV B I H e AR B
7 7 BRI E - HAMAEE 785 B (& www.cost-transforming-
audiences.eu ) o i5LEFRER SRR B IR MIEF T S EFRAE T oSN E
B> W NI E EERE - HAh  EEGKIEAHEE - SI1E%
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sFEHER AR - WEHE TR A TIEEEE > A1 2012 4 4 JIERE
FERARN T REARREE A ) g o Jit > EEHAFERE
TE A P S TR % - Bt R AW SR B R AR (i T B A
55 o

TEREM R AR - EE BB ERESREMT " FIEHA
¥ (stakeholder) YLD - B2 AZ(EEHEZHIRLE - BEfa2HERs
BRERET A A SRR TR BRI - At g2 ER L
ARES » RURGER 7RI A E T RS BLEA S REAS AV T BB % - ARBSIA TS8R
& (Z245) (Building Bridge; Patriarche, Bilandzic, Carpentier, Ponte,
Schreder, & Zeller, 2014 ) HY[EIER - fE5TEAVEAAPEE - SHERYSEERE
AL E S ARNIIE HAR » 228k 7 HRAVH4E B BUERARYSLAG SE A
+ - ARMEHES: - BERHIEETIETHEE - RS T EAERMER R
Ko DUE—P IR E AR R R - HIt - @RE T Ef
HIRRE A Bt |, B2 EERVETE » HEEEE R EZE T2
flo SRS EER Mg FREVEEE  (ER A EMER L - st EnVE TS A i
Ry— AR A 2 B RS TR B BRI AR - [EIRF A T AIE L
GESMTHEAEE -

— BT T BRI R ¢ RERIIE AW e R R

STERVE —(EPREE AL TR A B RS ST
(New media genres, media literacy and trust in the media) - ERFAIZ
DR ESE Y TR BFEAVETRGEL NSRS - BB
AGHLRE LIRS « (FARGACBIT EEL - IR EE - B - B
BUNE FE LT AV — N BRE AR & - (AL SR E L
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ST ORI AR AR N ERE TR AN R
% o RIGEEE AR ~ SRENIRHAR IS e 1 » R R T N
HonEWEEEE BRSO SRS REH LU E R
BURGIE S oA BRSPS M E A, -

A B AR B TS o4 R A R L s Y — (el - e
BEER T B E R B ARG - B R BN IS R
FAEUREAOR SRR ~ EPAIEIRE - (£ 8 SEUAL - HEEREHAY
ChRfE RS S i B EENHYE 22§ NMERD L R BB AR
IEA - AR A - Rl B GRS RS A ARVES A -
A H » JEEREESE Livingstone ~ Bulger B Zaborowski (2013, pp. 3-4) &%
Ry B FRENRE G B EUHIB TR A AYZL I RGRE - MERHER AR
AEHYTLE ~ BUANISUEARES #7525 - L - tHFTa i S RTE Ay
N ZBNENZBERETE ) - ArEBRRIEAREIAVEE - it
FERETE AR T GRS PR RV S EE G - IER AR
BEVEEE - B R EEBARRAEZIRN g U R ZHREREA
B RBNLE  FlRE BB ECRR R E - 1REmRHTsE
PR L R BRI ERV S R A -

TEEH - B/ BERAIRIE B0 K 28 - B fEE R g -
41~ T BES o /E A —(EESEINVIASETE - %R U R FER
g H AV T R EBCR - FEEEEARE T BORE -t 2010 FEHY
(RIS TIRBAES) - BUARR " #EXEEHEEN RS 1Y
20K » WEK B =Rt —ER R RN RERE (HE—
BEWRBESERVRE ) ° ii%e# (Livingstone, Bulger, & Zaborowski,
2013, pp. 5-6) Py > AR EZEH R © TR B 2
BIAFEAYIER: » S8 L BB BRI AL - HEBNE '

&l

EdE
2]

gl
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#E - WEEh A LB E B PIRYA E AV RRTE) - @ s
o N REVITEMEE R SRR R MR - s BE ~ H0
BUOREH S F R R E S G - FF L SR g T
BB | BRI BUR B P TR R (RS BT - (R (AT 48
PRGN Al SR LA AR = A LB » (T SE HIPANE T TSRV BURIER
EfE -

T BT BRI LB e 22 BE NS B BUAE R

W5

5 (EEREAH T RS AV A B 2B | (Audience interactivity and
participation ) {fEE{EETE RIS T RZEEHNSBL » SRANREHE
TE o ZenE BLEE— R A NAERBRE © BRIFEARY " &' A2
S T OB Kk T2E ) R SO RITEAR THE, kTS
Bl ORI E TR AVEBERR -

e "8, Kk TSE ) CRENENRE TR ANEERE . B
HEtE g E BB A T - AR - ZaREHIE B G2

"HE, - "T2E ) ETHEHENTE - SREHY TR - EhAREE
Carpentier (2011 ) ¥f37T 3 (access ) - A B ( interaction ) #F1£: B
(participation ) =FEEIEE \OEBINYEITOETT '@y © AT FERITEARES
MR FATERE B ENE NS » ERREAANIRTENEE)  G8)
RIS REE AR FAYERE b - ARSI A TR T 5 © 28l
S > FERETE ARERR AL SR A EE BUERE (BILFrERAY
MEBENE ) EEEIOES) - AR A H AR TE A A
W - W H - BETEASEAHIEANMER R P2 EEREASE
7E;E) (B participation in the media) - 32 RIEIHE A JE BB B RHY
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e SUIEERHE SR - b A RSB EETHBUEE RRE (H
participation through the media) - [EEERENERE L - RIEASBR
& 2 RTE NBEBIMEAVETRIE > T E RER A GIEBSEE S EET AL
HEH - EHEINARS D M E SRR B R EBUE
FRft T HlRE -

PRIt - BEiE N 2BV E D K R RBhRYASER2 22 - I H A
2T RIBUAHHEER - — AR FZE I NREMA SR (Jirgen
Habermas ) HY/\3:4E S - Ernesto Laclau A1 Chantal Mouffe HYjE
- P G S AR G P IR A R BUA S BLAT B ER {8 o Carpentier Fi
Dahlgren (2014, p. 40) 25 » =R &EAY L5 1 EBOMNE R 2R
FURGERREER - Frad "B WO EERR AR st SR B RV
ERTEEMFNEEY  EERZESE L T, FrRENES
RETIRA GRS RV ET - BN E TRVEBUNL S - SRS B ER PR
YRR R R EAEEON B R B AR AR LR - #ii
g SR BN B g K A RS B B2 BUEHTTF - BN R EBUA
BHONFEARTERTIE ST o SRRV AT R R A 2 B B9 M AR TR
It A RERSELE R B HVE R I G ) IR E L HIRAY) -

TEstEEBET - REMAEE PR EEE R T AL SR ERH
BT o Rylth - SREARZHE T S B - BFREBCREIESE - ARMY
GHER ~ SIS e E S MR EmE o HHE I R TS
K M RFEB O AL - TR BT AR —EEE AN
S EARFEEBUA ~ 808 R ML SIS T AT o BE A2
W Ze e B0 B Bl SR B A o S SHIRAY T - Rk A A e
B HEFHLAIAY R AL G IE - (ET E R AR AYL

e -
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= ZEMEE R SRR | B i

FEFRELE T B AR RO EY T & RA (o b R E
A (The role of media and ICT use for evolving social relationships) -
T EEERIERIEE ARV R B EIMIER - Rl 2R e PR
HANEEEEINEEE TR E | DURPRET S SRR R 2T 7 ALy
MLHE o BHAFEREME - R R Rl EEEIEE - BT
FERBRMTENERHE - SUb - KBFEPBUAIRERSUEIER » 1650
SRS FBIEBCRTHIEE ~ Sr4048% - NGO R EAHRE R (GMET T
FHERIIHT -

"PENT, (convergence) JBE NS LA B RV AR B - SRS
SRERET T RS -~ S L AR A AR PR A nT B AR A 4 SR
A AL A P RS, - Kotk - iAFR S &L / KRR ~ AdhEl
LB BEREE R AVEE B RFREIT 7038 BRI TR M R
TEHERBEEA ~ AR AR ME AT THIE - W ERD
BT ERE T HEENBTE AR S EL - MR ERITE N AV MR E (Gallego &
O’Neill, 2014 ) -

R SH AR B 1+ SRS B P B R BT T IRET - tHSTE R
TEENR ) @ R ={EBIR o — BB eIy A A B YRR - BIEERE
HAGHIE I E RNV E S - hllh TRENEES » 2 TEE
RATARERPESR » B ARG AH S (T F AR Bl T e S BB S =
ERBEEHEER - AR EA G EER SRS A
RS ~ BUR NP EAZE (Jensen, 2014) - 55 =[G RAVEIRITT
TCHASH TiAsCE B EAER B AR A - B R HEUAE
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TEEAERAVE T 2 I A R R A AR © W ESEE - BUG
NN TR Z PRl AT L8l 2 A A A (e e R 22 L 2 150G
BN TSITH © i - AR MR Y BT MERR
SErRItIES - T HEMSTER N BORHEE ~ #MEEE - NGO
MEORHSE N B AEMNEE - ILABEF GRS R E Rt
EEESE e

VY ~ B NI RIEE SRS ¢ BT~ SRR LR

SEVOERREAE T RIRE A AU %S ) (Audience transformations
and social integration ) PEETHYE MG ELE HUEIRERAT I ERAYEREE T
(REEFEER ~ MR ~ IFERF SRS EEEE » 2 EREEUE - S8
QR ~ EEAETRAEENE o BASE = (EERREAELL - BZERREIEIRE ST T B R T
B SRR % o (EEEREE AR SRRV R B TR - 4R
e E RIS e B LA BRI 2R Iy 5 B -

BN a0 R > SR I ER R g e EE R D
BEFHE o EIHSURCRARE - sxeRdddias R T T AR BRI, -
PRESREE N UL, ~ THEEREEEE A SR E PRI
o o~ T# -~ FUlTEES R DU(E S RER R SO o EE R AR
N - SEBEE B ARREON L ZHIBRER » 1 B Fr it F e fla
HEARAATEAN: - S SUEAR SRS RERE » B EREHEHIZ
BN —RS(LER R OVAREAH RS - W EE L% T E RS
FHRE - PRI HES O B R A R R S -

B ELE T AR ATV S - HEC S T —EEHY
ERRISCARIE - BE - BRI Z BN —(E B 2EE Sy - RS
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REETE "R ey e R R E ) B ERET o R EEED
FEHTHE S (5 P BB I 4 M BRI R 5 e S B S BRI I AR AR A T
22 o (EWT R B E AR E AR AT - SRS ERBEE - T
AR EHS - LSRG E) - thal - R ETRET T UM B S
BREETEMF - Y5 G H AT E S - DU I E 4
MRS AE N BLEREAEEOK » 5% (Triiltzsch-Wijnen, 2014) -

B RFEAIHFAE I A RITE A 7E H AIlE Rk = o SRELHDS
BB AL P DEIERE (ABRRE) it gmARAEEY
2 NN RS S IER - R E R/ DEEIE A SR
FEAAR - Bt GBS b SRS & - ERRHEE R RS
{BHIRRTE » S PR ER B AR MR ORRFRRURR - [FIRSF - IS B L& T
FIEAER & OB B S E - BEBIBUM S S st e AR A Rl &
BUR ~ 2B T B - B VBRI R R - FE

(Dhoest, 2014 ) -

o~ NRE R
Zt - AECEEREL T ER P EIRIEE A\ Bt g ) VTR

FEIFEHRIATS - MREY LAUETERE T AVBIEEA S0y - BIEE
BB Sl B R S AR B L B A
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R— © OEFRERVERILEES

FEELH | WBANSLH | MEAGEE | AERGOTEEs
SRR S| S A 1 O N R | B R
TRAS SR |5 8 25 o P4 B - 3218

K~ BRAEA ~ 4 FRRIT A

A% -
BB TR M8 % - AR  TH|EOA S AR
S5 B ST 0L R S | W M O B4 7 10 4 1 24 ¢
mEEREER s | R T E R
fREe e B
R A LS | R I B O A (2 T R Ak
s - BEA  BREALY TR

BRI © AR

s o T e] DUE EIU SRS R A B RS A
REIFIRIERS - S RS AR T S St & E s - 8Lt
TR AERe EERIAYEE —E TN AR B9 THESE - TR
IER—T5 - HFEE m LU R E Rl e 5= FTHVRIEE AN R IETH
£ W] DI BRSBTS A EENEST oA © [FIRF - B EEA
PRALHY(EESES) - S FR(h (BUE2E - (tERlE - LS
- FE) BUMER - Rt - FEZETERERZ —8Y (A& -
Bl AWHZER SCABEIRIEZAG G ) (The Social Use of Media: Cultural and
Social Scientific Perspectives on Audience Research) —3& ( Bilandzic,
Patriarche, & Traudt, 2012) ' » 4REgbH T " HUHEEN Sk —
{8 E BRI & T BUNE R TEA R - BRSUTFeAIEsE " BITE RS
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BT E), ~ "ERTEESUEEBIENEN ) T UE - BUaEE
iy 28l | FHE o AREEE REE AEEN S mE e -
Sy I3 > FIL A LCER]  EHVU{E SRR 2 AR A TR
HHEE AN - HUTRER TR RARR 2 EE -~ FrlE TRRERE A
AYEERTTE - BT9EE H S S e Sk R nhRE A BB T 2 S e 2 (R - =
T A A BN TEIHIRE R BT FE R AR T34 - (EIEEIREE - B[
Wtgeaka T RIS HHSERAE > KA R (A (P g Se iR -

2 - REEAZRHEHIVER  BLRML - HOBRM
T3 iEm AR

WAL - 2R T HE A — L R A ) Bk —(EEAHEZR o] DAL
FEEONBEE AR AR - HEF —EEREHEEHKRKD A
( Renckstorf, McQuail & Jankowski, 1995) > iR & DABSTREOM R EE A
WHFCHYERORTREES - L - B 28l T st EN 2R EE AL g 2
Hry T BREE ) (paradigm) R SRE— P IR BIEE AITAYAET T
[EJ o

P EAREE S 52 FLR (Thomas Kuhn, 1970, p. 175) HYEEL - BLEG(
FE R ENLERIEREMEENGES - EEE - RilrESEkmn
BERS o HEEEERK George Ritzer (1975, p. 7) RIREAy © T HMEIZFEER
H—REEmE AN A H RAVEAES (image) - BEAILLHRILUE
(HETERZ M 5T ~ (TR REERZ MRt ~ A0 {nT S P RE A T B DA R AT
TER M ES IS R B TEREATARR] - Rl sem AR E
BT AT AR R BRI L EI RS h R A B ST RAVE AR A sm U RS -
B A S R IUE YY) - TRt ol LU BT E PR I RVam Z05R0S - &
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FEEER R A - AR - UL FE RS - JI 2 E R
FEJIRAGAES T 01T -

VB Ry—TEam it s - BEEE ARAST Ay BRI o 002 A e E i
BRI DRI AR R ~ Aan Bl EERVER » SERT R T RIVECERM
7%~ B E RV T E A AR B E (Schroder, Drotner, & Murray,
2003) © ISR - HEEE IR RETE AAITH T - (4] Abercrombie
B Longhurst (1998) $giH ={EHY M « CES T EESR T - BE
A B RARSERY 1T R E o BRI LIT R AT - Rl
EER (Stuart Hall, 1980) fY " 4Re%5 / MRS A9 TUL4R / b
#, o FHEEERIRAH R (R P A QAT A S R A P T T T T
B TASEMY TEE / FEME | - Couldry (2004) HIFEH " HEE
BUET | AVEHE R A E R MIESCARRIAEBTE - RILRIEEAGH
Fe L ATE B R PR BT R B A R R R - DU B E
EEUMAIAH SR EA AL S H S - (S LeBRG R AR L AE A S | H— (NS ER
flr L EI RS R R BRI FT 75 7] > B P E Redhfe T BHa | - iStbiiE
FARLMEE R - AT RRIEIRE2EE - 05 R Sl BB ST R R A1 3%
jj o

& TR RIREEE A Bty EEEET 0 T REASE | B
MEZH AR —{E 3R - T EL AT Ry E N B ARy — (8 1 2EHY
BRI > E 2O R A — T "B ) AYE K - Livingstone

(2012) 7£ (T HHEEEEA) ST Eiisd - & TREEAN
FEHVER AR - 21 20 tHACHY T RRRRBIEEA , (active audiences) ]
21 40y " SHRIEITEA ) (participatory audiences) FYEHE - S H -
%t ] Abercrombie B Longhurst (1998 ) Y ={&BLEAVERR: - 3R "2
EiLHE ,  (participation paradigm ) TE ¥ Koo VU e B8 A 22 A Bl -
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Livingstone #5tf » iS5 MG 2 2OfERY - MIREEEARY - EREERFE
TR o BE L TIT R B TR /BT ) RAE

8 VB / FOEE, TMYARERES] o (B e R B BRI
S LR B AR BT RV IR R T BRI - (RS —Rod & (BRITEA
WFERy 2 BLET ) (Livingstone, 2013) ot » 4 H5HY » T SHLHLEH]
HYHERANE R BRI - AR B A E— (B Mot g RV E
i s ; B TAERREEEA  RE 0 28 BESNEREREEAL
REENME - 6 HEZE M RTEALESUE ~ 118 - ARME I EREFHN
A o S VERAE A S VIR SR P S R - HE b fEZe TR
HIRAZERCR T - AR " REEEA S | (IR SCEE RS - W H AR
oA (BITE A\ EERT ) (Audience Transformations; Carpentier, Schreder,
& Hallett, 2014) —FHVERHEEERET - BIfE A2 BT B2 L HIHZE
B4 MRS ~ B0 28 K G RIS S Al R BEE
AS B RTREE & - RIBELRER  KEEREELEE - ROESR
K7k =80 miR a2 E T T RIS B — AR
b > FEMHE— DR E T OB AW 72 RIS i BRES -

— ~ FRSURGH - BEREAZ B L

(eI e ER R ACE o Bl HERA Y — (E R SR —(H
T S LR AR R E S B ORI R - R - AT EVEE
RoRE] TRy (B2 EARTES2)  (Carpentier & Dahlgren, 2014)
HYEET] > (e SRR AR R A S B SR TT T - BSTERR
Ky o TERBERE - AR AERE 1.0 B R ASEBUEF IR - E
A AERPRAEEE 2.0 B 2EURBIR A HTRITE AR BE R
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WA EHBUAE SR Z A2 -
e TREA ) ISEEE L EWSE - (BRI EIE L RUL
Fr o BUBKEE THY T/AERIEE A | (citizen audiences) ( Butsch, 2008 )
IS E B ENIZEIRE - W H - NSRBI AR RERTREER F I
JEIIARES - BHFTE MBS SR G2 BTSN S BURBIHYEE - [
EAEFERNE R T - KHBERBUESE B LR A P ETERE
H>E%22 o Carpentier ~ Dahlgren Ef Pasquali (2014) EEZ[5]EE T 20 42
DirkpEritte "Ry, B TS ) ERE - EREEHRE—E
M BRI R M - (HAEAERS [ > BUAS B EAZ B 2 B AR
B IEATERAY - BETE e N ENAREAL - EHENARS
B M MEHIRIEE N S B S (EEE o b T R R EavtEss - £l
& web2.0 HRAVH—EENMTRURMCHEAE T REBUVEHEIE
HHE - EREEERAERET - TREAZE ) (F L ERE
WriftFT e - etk T AR IE VIR -

FHEREEFE Schroder (2012) SEARGUHINE " BUEIMERS | (Y R R
Aty A REaVEES BAEEE - (1) FFENSRSH
(hegemonic citizenship; 1973-1990 ) » B{i 1973 FEEREE (4R
/ RS ) —3C 0 & )\UELEA David Morley ~ Z 52 (John Fiske ) ZE¥{Fd
e NP EEHIRIRE - SR A RE S 22 SR LRV R
2 mPEREA SRR RS PSR 0 (2) BEENARE
53 (monitorial citizenship ; K%Y 1985 FE45) - B(EHIFHIZEE(HE
HHY A SReEisEm & T T EI e R AV SRR - TR ERRAGER
SRS GEEE N E AN EH BRI  ARBSWEEH T
FOX 0 (3) RBIEHARE (popular citizenship ; K& 1990 F£
%) o EERHSEE R A RS EE H B R SREra2

BE
&
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BISMSIREE(L T RS HE A Y D RE BLGSE T RE B A - 1 BIEEA
HIXAHEE G ARGHTERRS - (4) 2HEANARE )
(participatory citizenship ; K& 2000 F££%) - FEE YEFEAE PR B 14
RERVEE - WRIRE AN EENEE S T EHEEERNS ) BRI
A BER—EEUESBLEBIEY T ATEEUE ) WEBPE (5)

TR A AT | BYANE B {5 (ubiquitous citizenship ; K%Y 2005 4%
%) 0 BEMSEBSEHENPERNEE > — U SR
T RFEARSEFTAER A RTENE » Rt R TR T
HIHBKEL © Schroder 5 » it /E s P XA B o W IR LR > T2 mTRA
HOEAGH  RIUEARSG  £2SEERTE AT EE - RS
G BB =(EIEEGG > T REEASE  fYELSERAHE 0 &
BRIV ERIEERE B2 BEmaRES H i M R S EAN A4
FEHEUGSEL -

W

T BER B R R 2

[l RAR B AR AYRESE - BT B3 ER A By BLER A A — L LY
e EhaERERDT - BlE - REEPE - FE o B0
N E RN R H R L ESR - (FEE - Fft T LUER
Blumer (1954) AV{lTsE " R M4EME S ,  (sensitizing concept ) ZRFHA#E%L
DERIER - BUETREEINEN T €8/ MM, (definitive
concept) N[E - e AN T BUEMERES . BAPLbRESuE E)
WgCEEA e TEEREE ~ EEAEE  BURES - BFSTE T DU A BT I
A ATE PRI Bt SR - DLl B e B PR S B & 2 ARy 22 )
AREGERSEZMERATRCT » (e ERAEMRYZIRIES (Ritzer, 1992,
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p.365) -

ATEE » s TRIEEA S TRIEEA , FO T 2E | MEEEEW
{EAZ ORIBUR ML S,  (Eamui TV A RE - ERERESEE 58
HIRETE | - (EAFERVEMHEERAREE P ] DU A ENER - &5t #iY
TRIEEA S HEETHENERE &S B AREZES
{3 > W HZEHBUGHEE VA RELA G E 7 - Livingstone (2005) i

SiLEg

HERABITE " R4, (BB
FANSHIR ) HYESR

) B TAUEMSR ) (ISR

BRI EAE ST AT (RES) -

KT RN EFEAEERTEERSNAE

A REAMERAR | A BEAERHES

X EiEd &7

REAERESE RAESFIEZR NEN - (S EE - 50 - 0
BIFE TEEORE ) IRE  |(RUPS LR R
REE AME RN HE ~ N | REEAME R a5 > 2L
FREFIERIAE 52 - W - B AER - Tk

TR -

ETEHR AT (ENE G

BB AMERITENE (B 1E BRI EERAVRIE - B BelE - BGRES s
A ERTHEBE S IR A S5 | SR L E G - i - BB
& P it 5
Rl AR/ AR ~ JEAT| R AR - 2R
0y ~ 28 W A RPUAE|RY ~ BRRENY - ERREE
J1e & A RS -

ZRIAGE ¢ Livingstone (2005, p.173)

EfEERA I T REEABRA SRR S (0R0E > A F RSk

THEMEHS  BERAR - THHES - HALENVERRREE RS
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- E(EERE T EA P RIRIEE A B ) SERE TR (Bjur,
Bolin & Nyre, 2014) - jfif HL&{E 7 3RE A FIRL P f sttt &4
bk o FEIE RS BB SEFIR T HBITE A A @ o B RELARAY
By THWSTESEE - KA "REEAZE ) HEATZLETRIE
BRI \NEBUGAETEITHRHIAL > R A REINEIZE 05 S
BN SERHIATBUA 2 L -

B R B k% LR T 28 ) HYESR - WAL > et S

NS P EETHBURE T G S BUEHE - (el HTHAERER
E o e E S EHRIRAE AR IR - BRSO BIHSEIRES TR
TEANTEEIFRY RS E (Jenkins, 2006) - REHIHTEAHAR
SBSEPUEYIF (Carpentier, 2011) » BUAKURE H¥IER AP
BERFTAREREHETK (Fuchs, 2014) %5 - ZETEMERTIEL
28 | B—(EREAEENRES » TH9TE v IEAR BRI T E
FATRSGT > MALEF—E - Carpentier £ Dahlgren (2011) #3% » ¥
PS8 RS TR R LB S T DR AR SRS - — 2 B A AT R
HIER RIS e R (4R (MR M - (S EAREwS) Bk - —
e BB —(E A EE R SATE . (B AN aGnyE ) B
SRR IR ERTE A S BIIATE - 1amulliE Ry A ARE » IR
OHIRE S BBV SR ARSS ~ e RS TR - 1M R BRHY ~
Z TGS -

BRI AN SBIY TR R - SEEZE TR - WO
B BRBEAEZ 2 LR R AR - K > TSRS
(cross-media ) JNEZsTERIFERCER T — (BB LRAVIES < tH5E#E
(Bjur, Schroder, Hasebrink, Courtois, Adoni, & Nossek, 2014 ) 585 > &
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ﬁﬁﬁfﬁ%EJﬂZ% SN REINREERE Y — - SRR ST TR
WENEEIER > NEOVERS IR o] I — i re LIEE > FH
I NAEAEE T LI —E &G A FErE - TR B =
15 RIS [ [E A AR A HYREE  Schreder (2011) 585 » BSH
B IE—(E i g - sk EAVBIEE A E — E SRSy - e A
[EIREE R - BERE - B LGRS B TER - SRS
SUETENIAVEGE RS - BRI S A S W
—REE R A TERELLEREAES - BRI EHE
FIR RIS M BN S 0T R AR RO - SR TR BT, AR
o PR E SUEIAIEZS - BREN B R E A S
PHl R S e B H O AR TRV ER R B F A - RITE LA S IS AR
THIREEARTRE S AR -
15 TR R R R A Bkt stEY o TEEME L BT HRMEL By
e kR A Z2EMFBR o T # L ) (mediatization ) 81
Tohfi{E . (mediation) J&& NEUMNERBAZCR I ERER Y — (F
T 2014) - fHEZ 0 "B BRIEHEEBEAH GG HEHP
IR N ARSI BBy TiEAE 5 T b BRI ANBA - ]
LUZAE W T Aervah g ats - BIE ML TEEEm s A
REgAH TR R E IR B SRR ATE - S > TS
b, BRBE M EEE RN ERIER - Bt &R0 AT Rl
EZHARFT LAY - T rhyb ) RIRSER T AR BB oy T AN - Bl
o A FH A MRt B4R 3k T e B S 1 X482 (Livingstone, 2009) e
TERIFE AN S Bimfge s - Ty PSRy REhkaRE TR A BYREE)
PEEIV)E » RA—(EfAT N RS MRS TR A T RAE
i " BIMG ) B R BT SRR E H AT B Sy
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R o e g EEEE Lo B ERE R iorEES) - " RIEE
ASEL ) BERE KT b BEERAVER N A Silverstone
(1994) Py " evaE L ) AR - 1 A A — e e b
A S BRI BB A 4)E -

A A2 RS HIARE - FRM eI DASEER - T BIEEA S | BUE(E
Fy—(EBAERZCERE » U9 Hi LRI E SR > RIER R gyt Bt
FREYAERZEL » IE4N Livingstone (2012) FfFtHAY » £ 5 SHFX - BIEE
ANAFHE AR E?Tﬁ%iﬁﬁ@ﬁifﬁﬁﬁﬁ » MIEH m R AR
PERERE M BRI 45 - W TRIZR - &8 - ASLEEAIRAGH
EEREEE - EEEERT - T ARSENEME, ~ FEREREN
S N S EE A RENBUE S B BUETTF - LHER R
AN2HL ) HiE 5 [ A0X HAVIHZTEE - [ERMTER A EERERE L
RGP0 a0 #r (Lunt, Kaun, Pruulmann-vengerfeldt, Stark, & Von
Zoonen, 2014 ) -

w4
EI
JoN

=~ JiEkamART « Z2HEHRETE AR

TERIERAY i I A A ORI 2 > SRR T A B 7 2B B o A 52
i > AT A AT S (Jensen, 1995, p. 63) - f£ " #EAIHAIR]
A S ) BTET > BEMEMIRUARATTHEREET TS 16
iRk T a3 S (BITEAWTIE 5 7AGm © 2RI BB [ 2 ) (Audience

Research Methodologies: Between Innovation and Consolidation; Patriarche,
Bilandzic, Jensen, & Jurisic, 2014 ) - 3ZEbE 5 AN B EHERIHE A S8

HIbTZE - (EHETE A2 BRI A S RHIR RS - B > Al
H B SR (ED R AT © — T > AT BRI T 0 TSR AR R
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HEY THE (a0 " R%HE , ~ HgHErs s ) 2kt web2.0 REFT
Hy2BURBHEE NRYRTRHE - 55— J71H - BARR 7 AsmAIbZe 772008 H
M - AR S HIBZER SRR -

SLEHTAY T EI S - WF7e BB tam 2 Bi=(AY ~ AIEEmbse )y
% o PYEELE Jensen (2014) 505 » BETE NWHICHY T AGm S e AR ERAE
ZERZ O - ARV —— BN LR 5 PSR
TA——HIEA 2N - EWRETEA © DUCAE B 7S —H
Wze B EERARIE MR T BUASTH R — B2 BE 1 BN IR
o Jensen HFHIFEH - BWERIWIEAERETEAL (21LAY) HEH

(E{eHy) 528 M IRE MRS TR TREA , (918
¥EF'EEJ'“%% ) ﬁ[lﬂ*ﬁ{%ﬁj:laﬁggﬁ)\ U\)SZEH%%%ZDH*ET%& rﬁ?ﬁgﬁ)u o H
HE R EREICAVIEG )T - A RERHTE R A 9T 0% - BRRLREEA
SHURFTHITRE -

Patriarche ~ Bilandzic ~ Jensen B2 Jurisic (2014, pp. 11-12) {F (RH§=
NWHFE 7745 ) HVEREmER T 4EH - BIEE RS J7 AR Bl 75 iR =
B ## 5  EAY Cholistic ) ~ BA (%Y (relational ) FI " 2 HLHY

(participatory ) [HIHYJT AR - BIARERTE AL REE (% R RTE
NEFAEE N EmEIEA - BB F B - RS AMEE
RIFEAME Ry AR~ F1EE ~ L EHEES - HEESESE SN S E0E
g E?ﬁ%ﬂiﬁﬂn%ﬁEﬁﬁi&ﬁéﬁﬂ%%@ﬁﬁ@ﬁ%ﬁﬂ%ﬁ% 1 THI
& - spBEEG - BGATA SR B BT R 2 M — (S
SRR - A R4 LRITE N VEN R - 18 XOP R FI2 8l
HYJ77Aqm » B B S SRS B R85 75 - SRS A
FBHFT AR AT P B AR ERa R A R RE - P T R BT 9% 3 Sy B P B
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HEHIERE ST - SRR ER Tt " S8l ) 5] " 28075, A
HEE It -

BOIME A —HEV e YRR - R EE T
HE BE I AT Ay B S AR o M T R B TR ARV A Y R EE A\ S BLE E)
( Pruulmann-Vengerfeldt, Tatsi, Runnel, & Alias, 2014) - WFe&ERES(E
I~ KSR R BU G5 = B R SR R R Y B R RE A By S BB
PAEEREL " R AATENSE ) (insider action research) Y7775 » /T A
YRR AH A E ok T THEIFE ARV 2 BUES) - M EE A - 5588
RS BEZLE L )T AR BAELL - & FETGHTERHET
I3 oSBT RS T R BIEE A S B S e FR - R BTk
am BT EEEHYRSER -

B2 1R BUMRIEASBEM R RIS A S EHEERY
BUR

ZIE > ASERE A G B S - RPN A B S Ra
ZRE BRI - T TR RIRITE Bt SHERVAERE - BT
REHIRT ST R R R T 7 > WESHH TSR TRETEA
S B ) (F Ry —Tm aCE SR AR BT T T ROAE - {F R — (AR ALY
ESEINITEETE - N2 EE RS E IR EIR - BESEAEE T
BIRZAL © DIFERCR Z LR = SRR BRI R & - ERELLE > T
HIFE P EE N RO AT S ST AR O S R B 1S — LE AR
HEE R 3

B R iram itV SRE - BOMBIEE A ST O Th T B B
AL ~ EREWTFC BRI SERV RS - AR A FIT e R Rl o S5
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FIRHEL - TEBOME BIRVBEEE A ZEIRE S ARE - SRR BRI Fe Bl
ASZAEEREE T R £ AR A FIBIR A S R SR At LRI
AARERENRE - MEEE o Sy Amivma RS - &5
52 BLE RS 5 b 9t & B S5 A0 BE & Y Bl (Al > 9@ B¢ Lazarsfeld
(1941) AYEESEm ST (EmfT BRIV ERETITE ) - MMLIEEEETT
BRSNS 2 A - sl E PR A EayaRetE (Bjur,
Bolin & Nyre, 2014, p. 15) - FEF - "ERPEIEEEAETE | 5tE
SLEAERER TATE FERER ¢ HESAIENBONR LR & 1F
aTE O ZeTENEERPILAZKTERAE g EE © HiTe
RPIESR T BURF » TSR A RGN ZAHEREFER - 1Ed
RS - G TRIBRAVEIES - 55— J5H - sFEVITE LA BEE
REHIRYILIS - A PIE T bR ERAR RO RE I RE (RA AR B RS - AR
FITE AR 8 ) 2 BB B 5 g R sk M B S BV R R E AR
FEAR o [EIfR - AR AR T > B - BALAIHSE SRR « B LRSS
ERIRL S R AREAATE - ARIFERTIL S T R T B BRI ST T A ISR
BEEYEHT A =R EAVE - R G R AL S - (T e st A
THZEVR & —ERRE BRI T RONBITE AT i RE L | R ) UdR
RS E A ERYEE © (B55—J7E - B AR AR SR - DR
HimelyAm B TEMARIER - SGERIHEAE R— (S AH
EHIE M -

HA > (EEMTEm kB VIVEIRACE - BONRITE AT FEaasRB R
TEEEN IR GRS TR > I H IR b SR
e EEEEE L - BIEAMTEEA ARSI - AETAT
it WOMEYBITE AR ST it B Re A RIS E A (F Rt G T8k
HEEBRAEE - MMEEEEEANTE - "REEASEE, /Y
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B AIERET i S BE AR T HY DA S E B £ SR Y B A BT e B R
TR /2R TR —(EZERY - IR IR N BRI R AL
FA R O] 51 B Rl SR A B R B N S E G BLEU 6 2 8 - i5HE S
BLENEH YRS > DEATE LRI A REBSHIEE - AR 4 ERITE
NSt SRR AT - FrRES AR N A Uy
BB A RS BB BRI - R EA 75w 8 Y2 E
FERETHT RS HYSCRY o Htt - FMTAILUEE] - BOMBIEE AT e B &
F— TN SRRV B BRI AN A PRI S 0 = 2R 2R - i
R TRMEY - HEZERG o MR H T IR A2 B
o SR AR AR R G L H 9 (Buckingham, 2013) -
ERI L ERERIERN S - B eSS i AIERe AL 7 BLEE AR B
PR E S IR AR EE R - HIL ] DU Ay —(E R © S A A
A - g EEARNEIRZE AR ? sistENS - St
ATV R TR R > (HERRY B ATsR Z PP AR - Bl SHE - =

AT —(EAJE -

(% > (ERram Al A EHE SRR A AE - R EONBIEE ABT5E
AR ERTHE GRS - HALE SRS HITE & A AT RE IR R 5T
B EHPEE T RS R G R RS Ry m o T BIEE A S B
i WU A RS EE - WRIATL - BUNBITEAT SRR A
HEEBUA ~ Ti5EK - ARME - ZroUb A ahlny B g5
DURAE PEEHE 3B K o B Y S S AR DR mTRp A S8 R Y 2085 7 (Y
EEES - SHEtgy REE SRR —ERERE > BESE - Ransd
fit s e B S AT L G S LRSS EV A 2 2 - [N HCE S BB A T RE M B
PR BLEEL - ([B55— 7T » Bt/ Ry ARET I T B R BRI P A A 2
REECEEREES - IS L8 S BN S E R At & A
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il 7 pE - PRI BOM S22 71 18 (B SR I AV i 92 B ES . 2 ﬁ—ﬁfé@%%ﬁg
18 5 Finl 2 HEE R A Bt e s BT o i 8RS - S8 TRIEEA
HIME RN LA ST RS © 4045 - BEEE AIHRSE éﬁﬁﬂﬁttiﬁéﬁﬂnﬁ R AL
(Butsch & Livingstone, 2014) - [EAIhpyE TS A Bt & | &Ry
— BB B AR SR T BN o [ PN B0 DA o [ PR e [ PR A T T LR b 7% R

#E N2 H EIR T EE CRFFLLEAV ST - 15 o] 77 A i BRI R A Br B L
W75 - P HESI R PR R TR A B 5¢ sy B2 1l S 5E BRI 3% BT

LT (2014) - (EMES? T, BT E b Rt o G R
gg) 0 121:1-39 ¢

Abercrombie, N. & Longhurst, B. (1998). Audiences: A sociological theory of
performance and imagination. London, UK: Sage.

Bilandzic, H., Carpentier, C., Patriarche, G., Ponte, C., Schreder, K., Vossen, E., & Zeller,
F. (Eds.). (2011). Overview of European audience research. Retrieved from
http://www.cost-transforming-audiences.eu/node/216.

Bilandzic, H., Patriarche, G., & Traudt, P. J. (2012). The social use of media: Cultural and
social scientific perspectives on audience research. Bristol, UK: Intellect.

Bjur, J., Schreder, K. C., Hasebrink, U., Courtois, C. & Adoni, H., & Nossek, H. (2014).
Cross-media use: Unfolding complexity in contemporary audiencehood. In N.
Carpentier, K. Schreder, & H. Lawrie (Eds.), Audience transformations: Shifting
audience positions in late modernity (pp. 15-29). London, UK: Routledge.

Bjur, J., Bolin, G., & Nyre, L. (2014). The anticipated co-creative, and co-designed nature
of researcher-stakeholder relationships. In G. Patriarche, H. Bilandzic, N.
Carpentier, C. Ponte, K. C. Schreder, & F. Zeller (Eds.), Building bridges.
pathways to a greater societal significance for audience research (pp. 15-29).
Retrieved from http://www.cost-transforming-audiences.eu/node/1687

Blumer, H. (1954). What is wrong with social theory? American Sociological Review,
9(1), 3-10.

Buckingham, D. (2013). Representing audiences: Audience research, public Knowledge,
and policy, Communication Review, 16, 51-60.

Butsch, R. (2008). The citizen audience: Crowds, publics and individuals. New York, NY:
Routledge.

+ 173 -



CREEET . FB-ozwi 2018E 17

Butsch, R., & Livingstone, S. (Eds.). (2014). Meanings of audiences: Comparative
discourses. London, UK: Routledge.

Carpentier, N. (2004). The identity of the television audience. In N. Carpentier, C.
Pauwels, & O. V. Oost (Eds.), The ungraspable audience. Brussel, BRU: VUB
Press.

Carpentier, N. (2011). The concept of participation. If they have access and interact, do
they really participate? Communication Management Quarterly, 21, 13-36.
Carpentier, N. and Dahlgren, P. (2011). Introduction. Communication Management

Quarterly, 21, 7-11.

Carpentier, N. & Dahlgren, P. (2014). The social relevance of participatory theory. In G.
Patriarche, H. Bilandzic, N. Carpentier, C. Ponte, K. C. Schreder, & F. Zeller
(Eds.), Building bridges. Pathways to a greater societal significance for audience
research (pp. 37-52). Retrieved from
http://www.cost-transforming-audiences.eu/node/1687

Carpentier, N. & Dahlgren, P. (Eds.). (2014). Histories of media(ted) participation.
Communication Management Quarterly, 30, 7-14.

Carpentier, N., Schrader, K. C. & Hallett, L. (Eds.). (2014). Audience transformations.
Shifting audience positions in late Modernity. London, UK: Routledge.

Carpentier, N., Dahlgren, P. & Pasquali, F. (2014). The democratic (media) revolution: A
parallel history of political and media participation. In N. Carpentier, K. Schreder,
& H. Lawrie (Eds.), Audience transformations. Shifting audience positions in late
modernity (pp. 123-141). London, UK: Routledge.

Couldry, N., (2004). Theorising media as practice, Social Semiotics, 14(2), 115-132.

COST Action 1S0906 (2010) . Introduction to COST Action 1S0906: Transforming
audiences, transforming societies. Retrieved from COST Web site:
http://www.cost.eu/COST _Actions/isch/transforming_audiences_transforming_so
cieties

Dant, T. (1991). Knowledge, ideology and discourse: A sociological perspective. London,
UK: Routledge.

Dhoest, A. (2014). Media, citizenship and social diversity. In G. Patriarche, H. Bilandzic,
N. Carpentier, C. Ponte, K. C. Schreder, & F. Zeller (Eds.), Building bridges.
Pathways to a greater societal significance for audience research (pp. 119-125).
Retrieved from http://www.cost-transforming-audiences.ecu/node/1687

Fuchs, C. (2014). Social media: A critical introduction. London, UK: Sage

Gallego, J. 1., & O’Neill, B. (2014). ‘Old” & ‘new’ media: Theoretical and technological
perspective. In G. Patriarche, H. Bilandzic, N. Carpentier, C. Ponte, K. C.
Schreder, & F. Zeller (Eds.), Building bridges. Pathways to a greater societal
significance for audience research (pp. 92-98). Retrieved from
http://www.cost-transforming-audiences.eu/node/1687

Hall, S. (1980). Encoding/decoding. In S. Hall, D. Hobson, A. Lowe, & P. Willis (Eds.),

<174 -



AT BB Y REA SR L P DRV REARAF LR Y RS

Culture, media, language (pp. 128-138). London, UK: Hutchinson.

Jenkins, H. (2006). Convergence culture: Where old and new media collide. New York,
NY: New York University Press.

Jensen, K. B. (1995). The social semiotics of mass communication. London, UK: Sages.

Jensen, K. B. (2014). Audiences, audiences everywhere—Measured, interpreted and
imaged. In G. Patriarche, H. Bilandzic, J. L. Jensen, & J. Jurisic (Eds.), Audience
research methodologies: Between innovation and consolidation (pp. 227-239).
London, UK: Routledge.

Jensen, J. L. (2014). Methods and software for studying social media and social network
sites. In G. Patriarche, H. Bilandzic, N. Carpentier, C. Ponte, K. C. Schreder, & F.
Zeller (Eds.), Building bridges. Pathways to a greater societal significance for
audience research (pp. 99-104). Retrieved from http://www.cost-transforming-
audiences.eu/node/1687

Jermyn, D., & Holmes, S. (2006). The audience is dead; Long live the audience!
Interactivity, ‘telephilia’ and the contemporary television audience. Critical
Studies in Television, 1(1), 49-57.

Katz E., & Peters, J. D. (Eds.). (2002). Canonic texts in media research: Are there any?
Should there be? How about these? Cambridge, UK: Polity Press.

Keller R. (2010). Sociology of knowledge approach to discourse analysis. A research
programme for the analysis of social relationships of knowledge and politics of
knowledge. Forum: Qualitative Social Research, 11(3), Article 5. Retrieved from
http://www.qualitative-research.net/index.php/fqs/article/view/1494/3016

Kuhn, T. S. (1970). The structure of scientific revolutions. Chicago, IL: The University of
Chicago Press.

Lazarsfeld, P. F. (1941). Remarks on administrative and critical communications research.
Studies in Philosophy and Science, 9, 3-16.

Livingstone, S. (2005). In defence of privacy: Mediating the public/private boundary at
home. In S. Livingstone, (Ed.), Audiences and publics: When cultural engagement
matters for the public sphere (pp. 17-41). Bristol, UK: Intellect Press.

Livingstone, S. (2009). On the mediation of everything. Journal of Communication, 59(1),
1-19.

Livingstone, S. (2012). Exciting moments in audience research: Past, present and future.
In H. Bilandzic, G. Patriarche, & P. J. Traudt (Eds.), The Social Use of Media:
Cultural and Social Scientific Perspectives on Audience Research (pp. 265-268).
Bristol: Intellect Press.

Livingstone, S. (2013). The participation paradigm in audience research. Communication
Review, 16 (1-2), 21-30.

Livingstone, S., Bulger, M. & Zaborowski, R. (2013). Media literacy research and policy
in Europe. A review of recent, current and planned Activities. Retrieved from
http://www.cost-transformingaudiences.eu/node/1683

+ 175«



CREEET . FB-ozwi 2018E 17

Lunt, P., Kaun, A., Pruulmann-vengerfeldt, P., Stark, B., & Von Zoonen, L. (2014). The
mediation of civic participation: Diverse forms of political agency in a multimedia
age. In N. Carpentier, K. Schreder, & H. Lawrie (Eds.), Audience transformations.
Shifting audience positions in late modernity (pp. 142-156). London, UK:
Routledge.

McCarthy, E.D. (1996). Knowledge as culture. London, UK: Routledge.

Nightingale, V., & Dwyer, T. (2007). New media worlds: Challenges for convergence.
New York, NY: Oxford University Press.

Patriarche, G., Bilandzic, H., Carpentier, N., Ponte, C., Schrader, K.C., & Zeller, F. (Eds.).
(2014). Building bridges. pathways to a greater societal significance for audience
research. Retrieved from
http://www.cost-transforming-audiences.eu/node/1687

Patriarche, G., Bilandzic, H., Jensen, J. L., & Jurisic, J. (Eds.). (2014). Audience research
methodologies: Between innovation and consolidation. London, UK: Routledge.

Press A. L., & Williams B. A. (2010). The new media environment: An introduction.
Chichester, UK: Wiley-Blackwell.

Pruulmann-Vengerfeldt, P., Tatsi, T., Runnel, P., & Alias, A. (2014). Researching
audience participation in museums: A multimethod and multisite interventionist
approach. In G. Patriarche, H. Bilandzic, J. L. Jensen, & J. Jurisic (Eds.), Audience
research methodologies: Between innovation and consolidation (pp. 87-106).
London, UK: Routledge.

Renckstorf, K., McQuail D., & Jankowski, N (1995). Media use as social action:
European approach to audience studies. London, UK: Libbey.

Rifkin, J. (2004). The European dream: How Europe’s vision of the future is quietly
eclipsing the American dream. London, UK: Polity.

Ritzer, G. (1975). Sociology: A multiple paradigm science. The American Sociologist, 10,
156-167.

Ritzer, G. (1992). Sociological theory. New York, NY: McGraw-Hill.

Rosen, J. (2006, July 27). The people formerly known as the audience. Press Think.
Retrieved from http://archive.pressthink.org/2006/06/27/ppl_frmr.html

Schrader, K., Drotner, K., & Murray, C. (2003). Researching audiences. New York, NY:
Oxford University Press.

Schreder, K. C. (2011). Audiences are inherently cross-media: Audience studies and
cross-media challenge. Communication Management Quarterly, 18 (6), 5-27.

Schreder, K. C. (2012). From semiotic resistance to civic agency: Viewing citizenship
through the lens of reception research 1973-2010. In H. Bilandzic, G. Patriarche,
& P. J. Traudt (Eds.), The social use of media: Cultural and social scientific
perspectives on audience research (pp. 181-200). Bristol, UK: Intellect Press.

Silverstone, R. (1994). Television and everyday life. London, UK: Routledge.

Triiltzsch-Wijnen, S. (2014). Transforming societies—Transforming families. In G.

+ 176 -



AT BB Y REA SR L P DRV REARAF LR Y RS

Patriarche, H. Bilandzic, N. Carpentier, C. Ponte, K. C. Schreder, & F. Zeller
(Eds.), Building bridges. Pathways to a greater societal significance for audience
research  (pp. 126-130). Retrieved from http://www.cost-transforming-
audiences.eu/node/1687

Xu, G. (2013). The discourses of Chinese audience research: A discourse-theoretical
analysis of the articulation of audience in Chinese academic texts. Unpublished
doctoral dissertation, Free University of Brussels.

Zammito, J. H. (2006). What’s “new” in the sociology of knowledge? In S. P. Turner, &
M. W. Risjord (Eds.), Handbook of the philosophy of anthropology and sociology
(pp- 791-857). Amsterdam, NL: North Holland.

<A77 -



w2018 & 17

e
o
¥

4%
kel

o
b

|
I

The Construction of an Audience Participation
Paradigm in the New Media Environment:
Examining of the European Project of

‘Transforming Audiences, Transforming Societies’

Guiquan Xu "
ABSTRACT

Audience research is a crucial area of theoretical communication
innovation in the new media environment. By examining the academic
project of ‘Transforming Audiences, Transforming Societies’ funded by the
European Cooperation Project in Science and Technology, this article
analyzes the innovative ideas of European audience research from the
perspective of the interaction between knowledge production and societal
contexts. This project includes four mains issues: media literacy in the new
media environment; audience interactivity and participation; the role of
Information and Communication Technology use when involving social
relationships; and audience transformation and social integration. By
analyzing the academic vein of these issues, this article determines the
theoretical trends and social meanings of European audience research,
naming the construction of a new ‘audience participation paradigm’ in the

new media environment.

Keywords: European, audiences, transformation, participation, paradigm
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